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Hartford Prints!, which is run by sisters Rory Gale (left) and Callie Gale 
Heilmann (right), is one of only two retailers that stayed in a downtown 
Hartford storefront after the Capital City’s iConnect program ended. 
The other retailer that stayed downtown was Naturally Cats & Dogs, 
whose 10 Trumbull St. location is shown above to the right. 
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Gina Christopoulos, a customer care rep for Webster Bank, fields a growing number of 
mortgage callers in the wake of the latest rate drop. 
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By Gregory Seay 


gseay@HartfordBusiness.com 


alling mortgage rates are 
EF sparking arepeat of demand 
for original and refinanced 
home loans in Central Connecti- 


cut like the run that occurred two 
years ago, lenders say. 


For more B2B news visit HARTFORD BUSINESS con 
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iConnect leaves 
Hartford wanting more 


artford’s program to subsidize new 
retail locations in downtown's empty 


storefronts has ended with mixed 
results, leaving participants and observers 
wondering what comes next. 

Of the four businesses that participated in 
the city’s $160,000 iConnect program, one never 
ended up moving downtown; another departed 
after its subsidy ended; one relocated to a differ- 
ent center-city location; and another company 
stayed in its original storefront. 

“On atemporary basis, the program is good 
because it gives Hartford fresh new flavors,” 
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Telehealth Push 


A consortium of medical providers is chasing after a 
piece of a $400 million federal grant to expand 
broadband speeds and services to healthcare 
companies in Connecticut. Read how that could help 
improve healthcare delivery inthe state. PG. 3 


By Brad Kane 


bkane@HartfordBusiness.com 





FOCUS: HEALTH CARE 


Continued on page 12 


Reshaping Cancer Care 


Hartford Healthcare is opening a new cancer 
institute in New Britain. Read how the building’s 
resort-like design mirrors a national trend in the 
way hospitals and other providers are erecting new 
care facilities. PG. 8 
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“We're seeing a lot of what 
national institutions are seeing,” 
said Brandon Lorey, executive 
vice president in charge of con- 
sumer lending for United Bank in 
Glastonbury, a major mortgage 
lender throughout Connecticut 
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INNOVATE COLLABORATE SAVE 


SHOULD BE YOUR CHOICE. 


JUST BECAUSE YOU’VE BEEN SWITCHED 
TO FRONTIER DOESN’T MEAN 
YOU NEED TO STAY WITH THEM. 


Choose Comcast Business Internet and enjoy business-grade 
solutions to help you stay competitive in today’s marketplace. 
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¢« Consistent, reliable soeed even during peak hours — up to 150 Mbps 
The fastest WiFi with the most coverage for your business 


Access to millions of WiFi hotspots nationwide — so you 
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Dedicated, trained business experts who can 
assist you — 24/7 


CHOOSE COMCAST BUSINESS. 


CALL (877) 589-8810 TODAY. 


BUILT FOR BUSINESS" 


Restrictions apply. Not available in all areas. WiFi claim based on September 2014 study by Allion Test Labs, Inc. Actual speeds vary and are not guaranteed. 
WiFi hotspots available with Deluxe Internet and above. Hotspots available in select areas. Call for details. © 2014 Comcast. All rights reserved. 
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By Matt Pilon 


mpilon@HartfordBusiness.com 


ith 200 employees and 13 locations 
W spread across the state, Commu- 

nity Health Center of Middletown’s 
annual Internet bill runs into six figures. 

But all that money doesn’t equate to a frus- 
tration-free experience for its doctors and 
staff. That kind of user-friendly bandwidth 
would cost even more, according Ed Bianco, 
CHC’s chief information officer. 

“We're anonprofit and we can't afford some 
of these high-cost networks,” Bianco said. 

Network speeds limit how many staff 
members can participate in the more than 
300 video conference calls CHC conducts 
every month and can slow down or temporar- 
ily restrict doctors from accessing patients’ 
electronic medical records, said Dr. Veena 
Channamsetty, CHC’s chief medical officer. 

“The biggest frustration is if the health 
record is not available to me,” Channamsetty 
said. “I can’t deliver the best care because I no 
longer have the record in front of me.” 

There may be asolution. 

CHC and a number of other Connecticut 
health providers have joined a consortium that’s 
seeking apiece of a $400 million federal fund that 
will pay for an expansion of broadband services. 

The fund, which is being overseen by the 
Federal Communications Commission, reim- 
burses up to 65 percent of providers’ costs 
of obtaining higher bandwidths and related 
network services. The FCC recently changed 
the rules for the fund, opening it up to more 
types of network services and health provid- 
ers, which means Connecticut could get its 
first ever piece of the money. 

Predecessor programs were targeted at 
providers in rural areas, of which Connecti- 
cut has few, according to the FCC’s definition. 
But the fund now allows urban providers to 
receive money, if they apply as part of a larger 
group where the majority of provider offices 
and locations are located in rural areas. 

Balancing the rural and urban members 
it recruits is a key ongoing challenge for the 
Connecticut Healthcare Connect Consor- 
tium, of which CHC is a member. 

“To make this as big as we can, we need 
to have as many rural providers in this thing 
as we can,” said Douglas Arnold, who is lead- 
ing the consortium. “We're saying ‘Let’s go get 
some of this money.” 





Telehealth Pusn 


CT medical providers want piece of $400M fund to expand broadband access 
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Community Health Center CEO Mark Masselli said the state must do more to expand insurance coverage for telehealth services, which his organization uses for staff and patients. 


And there’s plenty of money to be had. 

Historically, the FCC fund has been under- 
subscribed, and even with broader eligibility 
supply is expected to outpace demand for 
several years as providers start to learn about 
it, Arnold said. 

The fund paid out just $178 million of the $400 
million in fiscal year 2013, according to the FCC. 

Arnold said many providers he’s talked 
to didn’t know the FCC had money available 
for health care. Providers are used to deal- 
ing mainly with the Center for Medicare and 
Medicaid Services — not the FCC, he said. 

“I didn’t even know about it until last May,” 
Arnold said. 


Millions of dollars at stake 

To get as many rural locations into the con- 
sortium as possible, Arnold is also recruiting 
municipal health districts and public schools 


with health clinics. He said he’s also talking to 
Day Kimball Hospital, which he believes is the 
largest provider in a rural census tract. 

Arnold estimates that the Connecticut 
consortium, if successful, could bring in hun- 
dreds of thousands or even millions of dollars 
to boost its members’ network speeds. 

If things go smoothly, Arnold hopes the 
first round of funding could come this spring, 
at which point the consortium would negoti- 
ate with broadband providers to build out the 
members’ networks. 

A large consortium with 500 members in 
Maine, Vermont and New Hampshire has been 
the biggest recent recipient of the FCC’s tele- 
health fund in New England, receiving nearly 
$25 million during the fund’s pilot phase. 

Arnold and his partners — consortium 
President Kevin Welch and Peter Hertan, 
who both have telecom backgrounds — have 


recruited upwards of 70 members so far. 

The Connecticut consortium is Arnold’s 
latest project. Until last year, he was CEO 
of Medical Professional Services, a Middle- 
town-based physician network. 

He worked his last day there in Septem- 
ber, before going in for his sixth surgery on an 
ankle he badly injured falling from a ladder at 
his Avon home. 

Arnold said the time he was missing from 
MPS strained relations with the board of 
directors there, but he said he couldn't com- 
ment further on the matter. 

Dr. Michael Kazakoff, chairman of MPS, 
did not respond to a request for comment. 


CT telemedicine expansion 
Plenty of good can come from ensuring 
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© Telehealth 


doctors have quick and convenient access to 
electronic medical records and video confer- 
ences with colleagues. 

But what about video consults and other 
remote services for patients? 

The FCC money could help providers 
afford the bandwidth to provide those types 
of services, but there is one major hurdle. 

Connecticut is one of just several states 
whose Medicaid program doesn’t pay for tele- 
medicine services and also doesn't require pri- 
vate insurers to cover the costs, according to the 
American Telemedicine Association, which gave 
Connecticut one of just three failing grades in the 
country for telemedicine laws and regulations. 

Legislators have introduced several bills 
that would change that. State Sen. Joseph Cris- 
co Jr. (D-Woodbridge) has proposed legislation 
that would require insurers to cover telemedi- 
cine services. Several other bills aim to estab- 
lish telehealth standards. Similar legislative 
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proposals have failed 
in the past, facing 
resistance from 
insurers, which have 
argued telemedicine’s 
value has not been 
adequately proven. 
State health officials 
have said they want to 
develop telemedicine 
guidelines through 
their Medicaid reform 
plan, known as the 
State Innovation 
Model. 

CHC CEO Mark 
Masselli said he’s concerned with the state’s 
lack of telemedicine standards and coverage 
requirements. 

But if a bill is successful this session, the 
FCC money could supercharge telemedicine 
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Community Health Center of Middletown es use videoconferencing to communi- 
cate, but limited broadband speeds restrict how many people can participate. 


efforts by providing the bandwidths to opti- 
mize new patient services. 

“I think it’s coming onto people’s radar 
screens,” Masselli said of the fund. “So this 
is exciting.” a 
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By Gregory Seay 


gseay@HartfordBusiness.com 


or Meriden 
Realtor Sandra 


Maier Schede, 


A second-generation broker takes CAR’s reins 
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through a foreclosure streamlining measure 
that shortens the lag time inherent in Con- 
necticut’s judicial foreclosure process. It took 
effect Jan. 1, so it’s too early yet to gauge its 
impact, realty officials say. 

Maier Schede began her career back when 


the desire to help cli- prime interest rates were at 18 percent to 21 

ents buy and sell real percent amid rampant inflation that effec- 

estate is in her genes. tively stalled the starter-home and moveup 
Her parents markets in the late 1970s. 


opened their Maier 
Real Estate agency 
in 1959 in her pater- 
nal = grandfather’s 
former pet shop on 
South Broad Street, 
the same office that 
today Maier and 
her brother oversee 
as partners, plus 
a sales staff that 
includes her nephew 





Today, she likes what she’s seeing, with 
mortgage interest rates now as low as 3 
percent. Also, state and federal housing 
programs are back with low-downpayment 
mortgages and downpayment assistance 
programs. The Federal Housing Administra- 
tion’s recent announcement of a slight reduc- 
tion in mortgage-insurance premiums means 
more first-time buyers are likely to qualify. 

“We're starting to see banks start to loosen up 
their underwriting standards,” the Realtor said. 

She also pointed to national real estate 


— athird generation data showing a 25 percent rise in average 
in the family’s real home prices in the last three years, another 
estate business. sign of a housing-market recovery. 


Maier Schede — 
“Sandy” to family, 
friends and clients — 
got her realty license 
at 16, while a high- 
school junior, before 
the state raised the 
realty agents’ mini- 
mum age to 18. More than 40 years later, 
she’s still at it and, at age 58, has no immedi- 
ate plans to curtail her nearly ceaseless work 
schedule or retire. 

“I grew up in it, so it was a natural thing for 
me, anatural progression,” she said. “One thing 
I’ve learned is there’s always a market good or 
bad, because people always need housing.” 

Maier Schede’s career longevity and her 
extensive contributions to the industry as a 
volunteer leader and advocate at the realty 
industry’s local, state and national levels 
earned her election as 2015 president of the 
15,000-member Connecticut Association of 
Realtors (CAR), the state’s largest lobby for 
Realtors and related professionals. 

Both her parents — Jack and Theresa 
Maier — too, were active in local realty 
leadership and as city leaders. Her industry 
engagement, she said, helps her be a better 
broker because she is abreast early of new 
developments and changes. 

For instance, Maier Schede_ recently 
attended a meeting in Washington D.C., as 
a member of the risk-management commit- 
tee of the National Association of Realtors, 
in which the panel crafted policy — later 
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adopted — covering the use of aerial vehicles, 
or “drones,” to collect overhead images of 
properties. 

The measure, she said, was a pre-emptive 
move by the national Realtors’ lobby for a 
technology whose use is gaining traction 
outside the defense industry with commer- 
cial proponents, including Amazon.com, as a 
way to ship goods directly to customers. 

“They didn’t want Realtors getting in 
trouble by using them,” Maier Schede said of 
aerial drones. 


Statewide turf 

Her list of involvement and leadership with 
various realty associations and committees 
and community agencies is as long as her arm. 
Despite those commitments, Maier Schede 
found time to sit on the Meriden school board 
and to serve one term on the city council. Mar- 
ried, she has a daughter who is a professor at 
the University of North Carolina-Charlotte. 

Maier Schede says all of Connecticut is her 
sales turf, driven by repeat clients who fre- 
quently send referrals her way. 

“Anyone who's in real estate needs to be as 
well-educated in their profession as they can 
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Broker Sandra Maier Schede, of Maier Real Estate in Meriden, is the 2015 president of the Connecticut Association of Realtors, the state’s largest realty lobby. 





be,” she said. “When you sell real estate, it can 
be all absorbing because there’s always some- 
thing to do. It’s a self-motivating job.” 

“T work at it day and night. I don’t know what 
else I would do. You feel a personal responsibil- 
ity for the (clients) you're working for.” 

William Raveis Real Estate broker Debra 
J. Chamberlain is Maier Schede’s predecessor 
as CAR’s immediate past president. 

“Sandy brings an impressive level of com- 
mitment and experience to the table as our 2015 
president, which will benefit the association 
and our members greatly,” said Chamberlain, 
associate manager in Raveis’ Mystic office. 
“She has been involved in all aspects of our 
association throughout the years, and, as abro- 
ker, she fully understands the many challenges 
our Realtor members face on a daily basis.” 

In Connecticut’s upcoming legislative ses- 
sion, Maier Schede and her CAR mates will be 
promoting a bill to allow brokers to be paid 
for real estate “price opinions” which they 
now provide gratis to clients. Such opinions 
are vital in valuing realty assets for foreclo- 
sures, divorces and probate matters, among 
others, realty experts Say. 

Last year, Realtors successfully pushed 





“It’s still a buyer’s market. But people tend 
to wait until spring to put a house on the mar- 
ket.” Maier Schede said. 

That has led, she said, to alack of saleable 
inventory, which is one thing for which she 
and other Realtors are clamoring. 

Portable computers and smartphones, 
Maier Schede says, have put a raft of house 
listings, pricing, mortgage products and 
other realty services at consumers’ finger- 
tips, helping extend the home sales/buying 
season beyond warm-weather months. 

But when it comes to buying a home, the 
technology ultimately has its limits, she said. 

“You can look on the Internet all you want,” 
she said, “but it comes down to people’s feel- 
ings about the house, their emotions, a Real- 
tor’s knowledge about the market and a confi- 
dence level in who they’re dealing with.” 

As a mother who footed her daughter’s 
college bill, she worries about the impact of 
fresh graduates who are postponing home 
ownership because they are burdened with 
student-loan debt. Finding solutions for them 
fits with her theme for 2015 as CAR president: 
“Reigniting the American dream.” 

Maier Schede acknowledges the industry 
consolidation that has led to anumber of small- 
er Connecticut real estate agencies closing or 
merging with bigger operators like billionaire 
Warren Buffett’s Berkshire Hathaway Home- 
Services expansion into this state last year. 

“I like to say your favorite restaurant isn’t 
McDonald’s,” she said. “It’s probably some little 
deli somewhere. There’s room for all of us.” 
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BY THE NUMBERS 


$4 million 


The estimated cost to the state, 
not including local government 
expenses, for last week’s blizzard. 


Of OOO 


The number of manufacturing 
workers in Hartford County in 
2012, according to recently 
released federal data. 


$2.9 million 


The amount of money Treasurer 
Denise Nappier paid to law firms 
last year for bond-related 
services, according to the 
Journal Inquirer. 


04, O00 


The number of students enrolled 
in Connecticut’s 12 community 
colleges. 


09% 


The percentage of Connecticut 
businesses that offer health 
insurance to their workers, down 
from 63.8 percent in 2008. 
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BAL. 
Back9Network has cut back production at its Constitution Plaza studio in Hartford. 


TOP STORY 


Back9Network searching for 
capital partner, possible buyer 


Hartford’s Back9Network is trying to raise a “significant” amount of capital to 
keep its doors open and if a deal is reached it could mean a change in the com- 
pany’s ownership, a source familiar with the golf-lifestyle network told Hartford 
Business Journal last week. 

Back9’s board and management have been working tirelessly in recent 
weeks to develop a restructuring plan, which included laying off 41 percent 
of its workforce to slash costs. Now the company is searching for a signifi- 
cant capital infusion, the source said, which could come from individuals or 
business investors. 

It’s not clear how much money the company needs, but Back9Network 
has already raised about $37 million, which is a significant sum for a startup 
company. Back9Network is searching regionally and nationwide for new 
Capital partners, said the source, who was not authorized by the company to 
speak on the record. The source would not say if a deal is likely or not, but 
any investment could result in a change in the company’s ownership, so a 
potential buyout is an option. 

The money would help keep the operation running and try to get the network in 
front of more viewers, the source said. In June, Back9Network signed its first TV 
deal with DirecTV and their programming has been on-air since September. But 
to reach a wider audience and attract more advertising revenue, Back9Network 
needs to strike deals with other TV providers, which has proved challenging. 

Meantime, the company has also scaled back production at its Constitution 
Plaza studio to save costs, the source said. 

In recent weeks Back9 has faced multiple issues. It delayed some payroll 
payments in early January, and then announced a restructuring plan Mon- 
day that included laying off 35 full-time employees. The company still has 
50 full-time staffers in Hartford. 

Back9Network this month also filed suit against its former CEO James Bos- 
worth, accusing him of disparaging the company and disclosing financial secrets, 
in breach of his separation agreement. 


INSURANCE 
Study: Fewer CT employers offer health insurance 


The number of Connecticut employers who sponsor health insurance for their 
workers has fallen significantly since 2004, according to a study by the Robert 
Wood Johnson Foundation. 

The trend has accelerated since the Great Recession, particularly among 
small employers, the study said. 

Overall, 55 percent of Connecticut firms offer health insurance, down from 
63.8 percent in 2008 and 66.3 percent in 2004. 

Almost all larger firms continue to offer insurance, but employee participation 
has fallen 11.3 percentage points, to 72.9 percent, since 2004. 

Just 39.4 percent of smaller firms offered insurance in 2013, down from 56.5 
percent a decade prior. 

The changes have happened against a backdrop of rising premiums. 

Family coverage premiums have grown from $11,376 in 2004 to $16,883 in 
2013, while individual premiums grew from $4,127 to $5,968. 

Employees are also paying a greater amount of those premiums, RWJF said, 
and deductibles have approximately doubled over the decade. 


ECONOMY 
With 4,800 more working, CT jobless rate 6.4% 


Connecticut added 4,800 more jobs in December, pushing the state jobless 
rate down slightly, to 6.4 percent, state labor officials said. 

In all, the state added a combined 26,700 jobs last year, finishing 2014 with 
an unemployment rate 1 percentage point lower than the 7.4 percent jobless 
rate posted in December 2013, according to the state Department of Labor. 

The state counted 121,406 residents without jobs as of Dec. 31. 

The government and private “supersector” employers in leisure and hospitality, man- 
ufacturing, education and health services, and information all gained jobs last month. 
Construction and mining; trade, transportation & utilities; professional, scientific, and 
technical; and financial activities sectors all lost jobs in December, the agency said. 
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LABOR 
CT union membership grew in 2014 


The number of Connecticut workers who are labor union members grew both 
in number and as a percentage of the total workforce last year, according to the 
U.S. Bureau of Labor Statistics. 

Connecticut had 231,000 union workers in 2014, who made up 14.8 percent 
of the workforce. That was up from 207,000 union workers, or 13.5 percent in 
2013. The number of employed residents in the state grew by 29,000 over the 
measured time period. 

The rest of New England had mixed results. 

Vermont added 1,000 union jobs, growing its percentage of labor jobs from 
10.9 percent to 11.1 percent, while New Hampshire’s percentage ticked up 
from 9.6 percent to 9.9 percent. 

Massachusetts union membership percentage was flat at 13.7 percent. 

Maine’s union membership percentage ticked down a tenth of a point, to 11 
percent, while Rhode Island — which has the greatest ratio of union jobs — 
declined from 16.9 percent to 15.1 percent. 


BIOSCIENCE 
Alexion’s Bell relinquishes CEO role 


Cheshire’s Alexion Pharmaceuticals Inc. has named Chief Operating Officer 
David L. Hallal as CEO, marking the drug maker’s second major shakeup since 
the October death of its chairman, Max Link. 

Dr. Leonard Bell is stepping aside as CEO, a posi- 
tion he has held for 23 years. Bell will remain as 
Chairman, a role he took over after Link’s passing. 

The company characterized the move as a 
planned transition at a time of financial strength 
and growing sales. 

Alexion hired Hallal, 48, in 2006 to initiate com- 
mercial operations. The company said he has 
played a key role in the launch of Soliris for several 
rare disorders and helping to build the company’s 
Operations internationally. 

He was appointed to the board of directors last year. 

Alexion announced Hallal’s appointment last 
week just moments after it posted record 2014 
sales of its blockbuster drug Soliris. 

Net sales of the drug were $2.23 billion last year, up 
from $1.55 billion in 2013. Alexion booked net income of 
$656.9 million, or $3.26 per diluted share, for the year. 
That's up from $252.9 million, or $1.27 the year before. 

For the fourth quarter, profits totaled $153.3 mil- 
lion, or 76 cents per diluted share, up from a $19 
million loss a year earlier. 

The company said the sales gains were the result of steady additions of 
patients with rare blood disorders taking Soliris. 


David L. Hallal 


AEROSPACE 
UTC ekes out 4Q gain, cuts 2015 outlook 


Hartford aerospace manufacturer United Technologies Corp.’s quarterly prof- 
its slightly outpaced those from a year prior, as higher costs, expenses and taxes 
ate up most of a top-line increase. 

UTC also lowered its 2015 earnings outlook, citing the strengthening U.S. 
dollar and higher pension costs. 

Profits for the fourth quarter totaled $1.47 billion, or $1.62 per diluted share, 
up from $1.46 billion, or $1.58, in the fourth quarter of 2013. 

Net sales grew by $237 million, or 1.4 percent, to $17 billion. 

For the full year, UTC’s profits increased from $5.72 billion, or $6.31 per di- 
luted share, to $6.22 billion, or $6.92. Net sales grew 4 percent, to $65.1 billion. 

In 2015, the company expects earnings per share to range between $6.85 
and $7.05 on sales of $65 billion to $66 billion. 

That’s down from its previous outlook, issued in December, of $7 to $7.20 on 
sales between $66 billion and $67 billion. 


ENERGY & UTILITIES 
Yankee Gas converted 5,500 customers in 2014 


Berlin-based utility Yankee Gas, which is owned by Northeast Utilities, said it 
surpassed its goal last year for converting customers to natural gas. 

Yankee said it converted more than 5,500 customers and added 20 miles of 
new gas main last year. It had set a target of 5,200 conversions. 

Yankee said state regulators have assisted by approving recommendations 
that give the utility more flexibility in developing projects and make it easier to 
enroll new customers. 

Wilton was the site of Yankee’s first major expansion, starting in July. 

The company said it has several other large-scale projects in the works for this year. 
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Kevin Flanagan is vice president and sales director of aeroparts maker 


Flanagan Industries in Glastonbury, which is one of the 1,261 manufac- 
turers located in Hartford County. 


MANUFACTURING 


Census: Hartford County ts CT’s 
manufacturing powerhouse 


There are more manufacturing firms, employees and overall 
output in Hartford County than in any other area of the state, ac- 
cording to 2012 data recently released by the U.S. Census Bureau. 

Hartford County had 1,261 manufacturing establishments employ- 
ing more than 57,000 workers, with an annual payroll of $3.9 billion, 
the bureau said. 

That represented 29 percent of Connecticut’s total manufactur- 
ing businesses, 35 percent of its total manufacturing workforce, 


BANKING 





3/7 percent of its manufacturing payroll, and 31 percent of the 

industry’s $16.97 billion value of its shipments and receipts. 
Connecticut manufacturers’ payroll amounted to $64,366 per 

employee in 2012, the highest in the country, the bureau said. 


Facing NYSE delisting, STR 
implements reverse stock split 


Enfield solar-encapsulant manufacturer STR Holdings said that 
it would proceed with a one-for-three reverse stock split to regain 
share-price compliance with the New York Stock Exchange. 

STR received notice from the NYSE last week that its average share 
price had fallen below $1 over the 30-day trading period ended Jan. 22. 

That means the company faces the threat of being delisted 
from the exchange, unless the price can regain an average of at 
least $1 over the next six months. 

In an attempt ensure that happens, STR’s board of directors ap- 
proved the reverse split, which will be reflected in its trading price 
on Feb. 2. 

Shareholders previously approved the split in November, because 
the company anticipated its share price would drop following its sale 
of 51 percent of its shares to Zhenfa Energy Group for $21.7 million. 

STR said an 85-cent-per-share special dividend issued Jan. 5 — a 
requirement of the Zhenfa deal — made STR’s share price drop, as 
it expected. 

The reverse split will reduce the number of STR’s outstanding 
shares to approximately 18.1 million. 


Virtus to buy majority stake in ETF platform 


Hartford asset manager Virtus Investment Partners said it has 
agreed to purchase a majority stake in a New York City company 
that operates an electronic platform for exchange-traded funds. 

Virtus said ETF Issuer Solutions’ platform will allow it to offer an 
actively-managed ETF product to its clients. 

“There is growing interest among financial advisors and inves- 
tors to use exchange-traded funds in their retail and institutional 


DESIGN BUILDERS e GENERAL CONTRACTORS e CONSTRUCTION MANAGERS 


SPOTLIGHT ON: NON-PROFIT 


Community Renewal Team | Hartford, CT 


PDS Engineering & Construction served as General 
Contractor for the complete interior renovation of 


PDS has been meeting 


portfolios because of the tax efficiency and liquidity benefits that 
ETFs offer,” Virtus CEO George R. Aylward said in a statement. 
Financial terms of the transaction, expected to close in March, 
were not disclosed. 
ETIS subadvisers manage three ETFs, and the company is reg- 
istering an additional seven with the U.S. Securities and Exchange 
Commission, Virtus said. 
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Nonprofit Profile: CT Conference 
of Independent Colleges 


CALENDAR 


FRIDAY, FEB. 6 
Simsbury Business Leader’s Breakfast 


The Simsbury Chamber of Commerce will 
host its seventh annual business leader’s 
breakfast Feb. 6 at the Belle Terrace at Avon 
Old Farms Inn, Avon. 


The event runs from 7:30 a.m. to 9:30 a.m. 
and will feature more than 150 business 
owners, leaders, and support staff. 





Guest speakers will include Richard E. 
Forgay Il, founder and CEO of Business 
Leadership Mastery LLC, and Pete 
Winiarski, founder and CEO of Win Enterprises LLC. 


Pete Winiarski 


Forgay will talk about how to increase the value of professional 
relationships. Winiarski will tell attendees how to harness the power 
of appreciation and gratitude through simple, daily actions that will 
develop positive habits and boost team and company performance. 


Cost to attend is $30 per person. To purchase tickets or obtain more 
information go to: www.simsburycoc.org and click on the Event Calendar, 
or call 860.651.7307. 


FOR A COMPLETE LIST OF GREATER HARTFORD BUSINESS EVENTS, GO TO 
WWW.HARTFORDBUSINESS.COM AND CLICK ON ‘THE AGENDA.’ ALL CALENDAR ITEMS 
MUST BE SUBMITTED ELECTRONICALLY VIA OUR WEB SITE, HARTFORDBUSINESS.COM. 
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Total Reliability is having a provider that’s working whenever you are. 
It's having a plan that helps you work faster and more efficiently. 
That's what Frontier Business Edge brings to your business. 


BE Everywhere _ BE Confident 


the needs of the 
construction industry 
since 1965. Our 
dedicated team of 
design and construction 
professionals welcomes 
the challenge of serving 
its past and future 
customers on their most 
a lJant-lavell lomo) me) (-101 


a vacant three-story building located at 330 Market 
Street. The new space houses support offices for 
Community Renewal Team, the largest non-profit 
provider of human services in Connecticut. 


a 24/7 tech support 


=» 100% U.S.-based 
workforce 


=» Advanced data, voice =» Seamless Cloud access 


and video solutions 4S Sts rae yan oan: 


a Wi-Fi networking 


Project Features: 
- Interior finishes 
- Corporate environment 


1.800.935.8375 | frontier.com/businessedge 


BE innovative. 


©2015 Frontier Communications Corporation. 


TOTAL PROJECT SIZE: 26,000 SF 
spe ENGINEERING = a = 
CONSTRUCTION, INC. 


107 Old Windsor Road, Bloomfield, CT 06002 
(860) 242-8586 | Fax (860) 242-8587 
www.pdsec.com 
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Crews are still putting the finishing touches on the Hartford Healthcare Cancer Institute 
at The Hospital of Central Connecticut in New Britain. The photos above show the facili- 


ty’s entrance, massive stone fireplace and a waiting area. 


New cancer center 
focuses on care, ambiance 


By John Stearns 


Special to the Hartford Business Journal 


alking into the atrium of the new Hartford 
W Healthcare Cancer Institute at The Hospital of 

Central Connecticut feels similar to entering 
the lobby of aresort hotel. 

It emits a sense of warmth and comfort — from 
its massive stone fireplace to its natural light, mod- 
ern decor and soothing colors. That ambiance travels 
throughout the roughly 135,000-square-foot building, 
from fireplaces in radiation therapy waiting rooms and 
the chemotherapy infusion center to expansive views of 
a healing garden with pond and walking trail. 

The $40 million facility — which straddles the New 
Britain-Plainville line on a former quarry two miles from 
The Hospital of Central Connecticut — will open in 
phases beginning in March. Its unique resort-like design 
mirrors a national trend in the way modern healthcare 
facilities are built, focusing not just on equipment and 
treatment but also on ambiance to create atmospheres 
aiming to keep patients calm and not afraid to come back. 

The building puts under one roof all the doctors, 
latest technology and services for cancer patients, 
whether they’re receiving chemotherapy or routine tests 
like annual mammograms. The facility is roughly split 
between cancer care on one side, medical offices and 
imaging/testing services on the other. 

“This has been a dream of mine for many years,” said Dr. 
Peter Byeff, medical director for the Hartford Healthcare 
Cancer Institute. “We're going to have all the physicians that 
deal with cancer in one physical location,” allowing patients 
to see those doctors, get radiation therapy, chemotherapy, 
biopsies, scans and other services without leaving. 

The new center aims to provide more accessible cancer 
care for residents in Plainville, New Britain, and the Farm- 
ington Valley region, cen- 
tralizing services and doc- 
tors that were previously 
geographically scattered. 

The new center also 
comes online as Hartford 
Healthcare ramps up its 
membership in the Memo- 
rial Sloan Kettering Cancer Alliance. Part of that part- 
nership aims to bring new drugs and treatments to the 
Hartford region and standardize cancer care across all 
five Hartford Healthcare hospitals. 

“That’s how we're beginning to see this change take 
place” throughout Hartford Healthcare facilities, said Krist- 
offer Popovitch, director of oncology services for Hart- 
ford Healthcare's central region. “All of the benefits of Sloan 
are going to be here in Connecticut. Now youneed buildings 
to accommodate those services offered — that’s what this 
is for this part of the state. This provides an opportunity for 
people in the community to receive the same level of care 
that they would receive at Memorial Sloan ... the cancer tri- 
als, the clinical trials, the technology ... the physicians, the 
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Hartford Healthcare Cancer Institute is located 
at 183 North Mountain Road, New Britain, just 
past the Department of Motor Vehicles. 








education that they receive, it’s here in this building, in a 
central location.” 


Health facility trends 

The cancer center, while a showpiece of technology 
and design, will not become Hartford Healthcare’s main 
cancer research and care center, said Donna Handley, 
vice president of operations of the Hartford Healthcare 
Cancer Institute. But it does offer a window into the way 
hospitals are changing how they interact with patients 
to provide better, more coordinated care. 

The center’s focus on ambiance and consolidated 
services reflects a trend in hospitals and cancer care 
nationally, said Lori Gardner, senior director of com- 
munications and marketing for the Association of Com- 
munity Cancer Centers. 

“Obviously, outcome is important, but [patients] also 
want to go somewhere that’s pleasant ... where they’re 
having their services, where they walk in the door and 
it’s just a pleasing environment,” Gardner said. 

Visitors can self-park on the 18-acre site or use valet. 
A patient ambassador will welcome visitors in the lobby 
and provide assistance. 

Education is an important aspect of the facility, with 
aresource center featuring literature, online access and 
staff assistance for patients and families seeking more 
information about their disease or support services. 

Additionally, nurse navigators will help steer patients 
through the clinical process of cancer treatment. They will 
be complemented by social workers directing patients to 
services that include emotional and financial support. 

Treatment and imaging features include the latest 
radiation therapy like the TrueBeam, which Popovitch 
likened to the “Cadillac of linear accelerators” and the 
newest MRI technology. 

Chemotherapy infusion bays, which overlook the 
garden, allow patients to 
sit with others or draw 
curtains for privacy. 

The facility also includes 
a physical therapy room 
overlooking the garden for 
patients undergoing or com- 
pleting cancer treatments. 
Other features include a pharmacy, nutrition center, café, 
and large gardenside patio. 

Dr. Kristen Zarfos, director of the Comprehensive 
Breast Health Center opening in the building in March, 
said the facility will take her specialty, breast care, toa 
new level. Instead of getting a mammogram and learn- 
ing days later an abnormality requires follow-up imag- 
ery, patients will be able to get same-day mammography 
reads and follow-up tests. 

“It’s not just about peace of mind, but it’s about effi- 
ciency,” Zarfos said. “So if a patient does have an abnor- 
mality, it can be handled in such a way that there are 
answers sooner, and the sooner you have answers, the 
sooner you can provide the care.” a 
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Employer healthcare 
Strategies for 2015 


By Randy Boss 


n America we have created 
the best healthcare system in 
the history of the world. But 
this system faces some difficult 
challenges. Employers need to 
rethink their healthcare focus 
from just buying an insurance 
policy to a managed, data driven 
healthcare strategy. 

As cost goes up, 
employers either shift 
it to employees or 
absorb the cost them- 
selves. This _ strat- 
egy is used by many 
employers and pro- 
moted by most benefit 
agents and brokers as 
a way to give employ- 
ers afinancial number 
they can live with. 

It’s financially painful for both 
employer and employee but easy 
to implement and embraced by 
many human resources profes- 
sionals. But as premiums go up 
more and more, cost is shifted to 
employees through higher pre- 
mium contributions and higher 
deductibles and co-pays when 
they use medical services. 

Another issue is that employers 
monitor discounts (price) but not 
utilization. This is like monitoring 
how much natural gas costs to heat 
your house but not how much natu- 
ral gas you use. By spending alittle 
more on insulation you save a lot 
on natural gas. By spending a little 
on prevention you could save a lot 
on health care. 








strategies we are sure to see in 2015: 

e Employers will be directly 
involved in helping manage the 
healthcare delivery system. 
Employers must educate their 
employees on where they can 
get high-quality care at the best 
price and reward employees that 
are good consumers. 

e Employers will closely moni- 
tor utilization patterns 
and cost of the 25 per- 
cent of the population 
driving 90 percent of 
the cost. They will use 
this information to 
steer care away from 
high-cost emergency 
rooms to lower cost 
care options through 
education and plan 
design. 

e Employers will 
receive executive reports analyz- 
ing trends, demographics, action- 
able clinical information, chronic 
disease reports, healthcare index 
factors, etc. This information will 
help employers provide benefits 
that are customized to provide bet- 
ter preventive care and lower cost. 

eEmployers will focus on 
healthcare provider process 
improvement programs and know 
the value of specific providers. 
They will look for business part- 
ners who can be a resource to 
their employees to help them avoid 
health risks rather than wait for 
poor health and pay for it. 

e Employers will know the 
healthcare index of their popula- 

tion and focus 


Employers »& ..healthcareis =" @se cam 
receive claims prevention. 
data reports, Providing tools 
which is help- one of the few like health-risk 
ful but without assessments 


a plan to effect 
an outcome it’s 
all just data. 
Unfortunately, 
health care is 
one of the few 
things in life we 
purchase with- 
out having a clue what it will cost, 
although that same quality health 
service can vary by hundreds and 
even thousands of dollars from 
one provider to another. 
Employers also tend to focus 
solely on large claims, which is 
akin to looking in a rearview mir- 
ror. There is no effort or strategy in 
place to keep healthy employees 
healthy so they can avoid some of 
those large claims all together. 
While employer-sponsored 
health fairs and wellness screens 
are nice events with plenty of 
good information, employers I’ve 
spoken with tell me they get low 
participation and it does little 
to engage employees to change 
behavior. So, what is the solution? 
Here are eight employer 


things in life we 
purchase without 
having a clue 
what it will cost... 


and _ wellness 
coaches for 
employees to 
avoid health 
risk before it 
becomes  dis- 
ease puts up a 
strong defense 
against large claims. 

e Employers will implement 
chronic disease management pro- 
grams, predictive analysis, nurse 
navigators, nurse practitioners 
and wellness coaches. 

eEmployers will focus on 
managing the 80-90 percent of 
their health benefit costs, which 
is claims rather than just the 10-20 
percent that is administrative cost. 

e Employers who make effective 
positive changes to the way they 
manage their health care will be 
rewarded with healthier more pro- 
ductive employees and lower cost 
forthem and theiremployees. MH 
Randy is a certified risk archi- 
tect at Ottawa Kent in Jenison, 
Mich. 
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THE LIST 


Rank 


10 


11 


12 


13 


Source: Individual hospitals. Notes: FTE=Full-time equivalent, which is a 40-hour work week. Note: Johnson Memorial Medical Center in Stafford Springs did not respond to the survey for this year's list. It was announced in Jan. 2015 that the hospital will be acquired by St. 


Francis Care. 


Largest hospitals in the Hartford region 


(Ranked by total number of FTE employees as of January 2015) 


Company 


Hartford Hospital (1) 

80 Seymour St. 

Hartford, CT 06102 

860-545-5000; www.hartfordhospital.org 


St. Francis Hospital and Medical Center 
114 Woodland St. 

Hartford, CT 06105 

860-714-4000; www.stfranciscare.com 


Middlesex Hospital 

28 Crescent St. 

Middletown, CT 06457 

860-358-6000; www.middlesexhospital.org 


The Hospital of Central Connecticut (3) 
100 Grand St. 

New Britain, CT 06050 

860-224-5011 (4); www.thocc.org 


Connecticut Children's Medical Center 
282 Washington St. 

Hartford, CT 06106 

860-545-9000; www.connecticutchildrens.org 


John Dempsey Hospital 
263 Farmington Ave. 
Farmington, CT 06030 
860-679-2000; www.uchc.edu 


Bristol Hospital and Health Care Group 
Brewster Rd., P.O. Box 977 

Bristol, CT 06011 

860-585-3000; www.bristolhospital.org 


Manchester Memorial Hospital (5) 
71 Haynes St. 

Manchester, CT 06040 
860-646-1222; www.echn.org 


MidState Medical Center (1) 

435 Lewis Ave. 

Meriden, CT 06451 

203-694-8200; www.midstatemedical.org 


Hospital for Special Care 
2150 Corbin Ave. 

New Britain, CT 06053 
860-223-2761; www.hfsc.org 


Windham Hospital (1) 

112 Mansfield Ave. 

Willimantic, CT 06226 

860-456-9116; www.windhamhospital.org 


Rockville General Hospital (5) 
31 Union St. 

Vernon, CT 06066 
860-646-1222; www.echn.org 


Mount Sinai Rehabilitation Hospital (6) 
490 Blue Hills Ave. 

Hartford, CT 06112 

860-714-3500; www.stfranciscare.com 


(1) Part of Hartford Healthcare system. 
(2) Fiscal year 2014 data. 

(3) Part of Hartford Healthcare system. Figures are combined for the New Britain General and Southington campuses. 
(4) Bradley Memorial campus in Southington: 860-276-5000. 
(5) Part of Eastern Connecticut Health Network. 

(6) Part of St. Francis Care system. 

—Compiled by Roger Magnus. 


To view the full list, please visit HartfordBusiness.com 


www.HartfordBusiness.com 


FTE employees 


D014 


4,156 


2,069 


2,004 


1,921 


1,313 


1,160 


964 


963 


816 


501 


309 


169 


Licensed 
beds 


819 


617 


21S 


414 


187 


234 


154 


249 


144 


228 


130 


102 


60 


2014 discharges 


42,755 


31,165 


14,296 (2) 


15,642 


5,803 


8,566 


7,379 


9,089 


9,284 


NA 


3,467 


2,342 


661 


> Did we miss you? 


2014 total 
net patient revenue 


$976, 155,000 


$681 ,210,000 


$354,010,685 (2) 


$361,712,000 


$252,957,977 


$285,739,405 


$141,984,205 


$178,026,737 


$219, 133,000 


$89,284,308 


$77,118,000 


$71,329,965 


$38,837,000 


Head of 
hospital 


Stuart Markowitz 
President, Hartford Region 


Christopher M. Dadlez 
President & CEO 


Vincent G. Capece Jr. 
President & CEO 


Lucile Janatka 
President, Central Region 


Martin J. Gavin 
President & CEO 


Anne Diamond 
CEO 


Kurt A. Barwis 
President & CEO 


Peter J. Karl 
President & CEO 


Lucille Janatka 
President, Central Region 


John J. Votto 
President & CEO 


David Whitehead 
President, East Region 


Peter J. Karl 
President & CEO 


Christopher M. Dadlez 
Robert J. Krug 
President & CEO, St. 
Francis Care 
President & CEO, Mount 
Sinai Rehabilitation Hospital 


We want to publish the most complete and accurate lists possible. To correct an error or submit information, 
contact Roger Magnus, research director, at (508) 755-8004, ext. 263 or rmagnus@nebusinessmedia.com. 
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Year 
founded 


1854 


1897 


1904 


2006 


1996 


1961 


1921 


1920 


1892 


1941 


1933 


1921 


ges 





©2011 BlueScope Buildings North America, Inc. All rights reserved. Butler Manufacturing™ is a division of 
BlueScope Buildings North America, Inc. 


2155 East Main Street ¢ Torrington, Connecticut 06790 
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Build on 


Our 


experience. 


Many local companies are happy they did. 
That’s because they recognized the benefits of 
working with an established company for every 
phase of construction, including design/build 
expertise. As your local Butler Builder® we offer 
a full-range of systems construction capabilities 
that combine efficiency, functionality, and virtually 
endless design possibilities. Give us a call today, 
and put us to work on your project. 


Contact us at 1-855-BUILD-86 
or visit us on the web. 
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Building & Engineering Co., Inc. 


ENGINEERS e DESIGNERS *« CONTRACTORS 


SSN 


My - 
Whe 
mL OL i i - 1 i Re 


-—?,. 


™ ~ 


tei ef 


as | 


Bre 
_ 


Leaps & Bones’ new Evergreen Walk store. 





Leaps & Bones takes larger 
space at Evergreen Walk 


its South Windsor floor space for 
specialty pet food and accessories at 
The Promenade Shops at Evergreen Walk. 

The shop reopened Jan. 21 in 1,200 
square feet in Suite 81, near L.L. Bean, after 
relocating from its previous 650-square- 
foot space in the same open-air shopping 
center since opening in November 2008. 

“The expansion will allow us to bring 
our bakery on-site making it easier for us 
to provide the freshest hand-made treats 
to our customers,” owner/President Amy 
Kenkel said. 

Fresh-baked specialties include baked 
pet treats, cakes, smoothies and meat- 
balls and dog foods, along with pet toys 
and chews, harnesses and apparel. 

Buckland Road Retail LLC is Ever- 
green Walk’s landlord. 

eee 
Mori Seiki home sold 

The 27,600-square-foot South Windsor 
industrial building fully leased to Japanese 
machine-tool maker Mori Seiki USA Inc. 
sold recently for $1.71 million to investors. 

Realty Investors VII LLC bought 68 
Nutmeg Road South from G&L Realty LLC. 

Sentry Commercial was sole broker. 


Costello buys next door 


q eaps & Bones has more than doubled 





eee | 5 Way et 
The highlighted lot is next door to Costello’s 
Newington base. 

Road builder Costello Industries Inc. 
recently paid $170,000 to repurchase 
adjoining acreage next to its Newington 
headquarters to use as an outdoor equip- 
ment storage yard. 

Costello reacquired 1.1 acres at 147 
Costello Road from Thiro USA Inc. c/o 
Riggs Distler. The land, next door to 
Costello’s offices at 123 Costello Road, 
was sold to Thiro several years ago for an 
undisclosed sum, brokers say. 

The fenced-in lot has 223 feet of frontage 
on Costello Road, accessible via the Berlin 





Turnpike/Routes 5/15 and is easy to access 
via the Berlin Turnpike Rt. 5/15. The lot is 
level, fenced in and allows for outside storage. 

O, R&L Commercial represented Thiro 
USA; ERA Broder Group was Costello’s 
broker. 

eee 
Colliers lists deals 

Connecticut commercial broker Col- 
liers International led a series of Hartford 
area leases and property sales. 

In Hartford, buyer Devone Edwards 
paid seller Howard Gladstone $110,000 for 
an 8,000-square-foot industrial building at 
410 Windsor St. 

Also in Hartford, attorney Sarah Poriss 
leased a 767-square-foot office suite at 645 
Farmington Ave. from landlord Farming- 
ton Avenue Professional Building LLC. 
Colliers was sole broker. 

In New Britain, Ultimate Nutrition 
Inc. signed for 125,000 square feet in the 

One Hartford Square office building. 
Hartford Square Associates is landlord. 
In West Hartford, SCIOINSPIRE 
Corp. leased 1,798 square feet in Corpo- 
rate Center West at 433 South Main St. 
for a SCIO Health Analytics expansion. 
Corporate Center West Associates LLC is 
landlord. Colliers represented the tenant. 
In Rocky Hill, certified public account- 
ing firm Miller Moriarity & Co. LLC 
leased 1,197 square feet for a satellite 
office at 750 Old Main St. in Rocky Hill. 

Worthington Properties LLC is landlord. 

Miller Moriarity’s main office remains 
at 35 Court St. in New Britain. a 
Greg Seay is the Hartford Business Journal 
News Editor. 


CORRECTION: 

O,R&L Commercial represented land- 
lord Meriden Business Park LLC in the 
lease of a former YMCA to CT Edge. The 
Jan. 19 Deal Watch omitted O,R&Ls role. 
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Retailers say Hartford rents too high 


iConnect Program Scorecard 


The four iConnect program participants had different levels of success in establishing a downtown presence: 


Hartford Prints! Naturally Cats & Dogs 


Hartford Denim Co. 


NEL ato) ar-] Mm —>.dalleliace) ats 











& Archives 
First Moved Downtown: October 2013 February 2014 December 2013 N/A 
Months With Subsidized Rent: 8 6 10 N/A 
Current Location: 42 Pratt St. 10 Trumbull St. 30 Bartholomew Ave. N/A 





Status: 


said Farmington retail broker Jeremy Felt. “To 
be successful over the long-term, the program 
needs these stores to stick around.” 

Given that two of the program participants 
have permanent downtown locations — let- 
terpress studio Hartford Prints! on Pratt Street 
and pet store Naturally Cats & Dogs on Trum- 
bull Street — and more than 10,000 people 
came downtown to either shop at the three 
stores or participate in their events, city lead- 
ers say the program was a success. 

“It was a pilot program that made people feel 
very excited about Hartford,” said Kristina New- 
man-Scott, director of Hartford’s Marketing, 
Events, and Cultural Affairs Division. “Even 
if we had just one store open up permanently 
downtown, it would have been asuccess.” 

But, with the $160,000 gone and the state 
Department of Economic & Community Devel- 
opment unlikely to offer additional funding to 
keep the program alive, the city is trying to fig- 
ure out what to do next to bring more retail into 
downtown, Newman-Scott said. 

Hartford’s retail vacancy rate was 13.7 
percent in July, which was actually down 
from 18.5 percent two years earlier, accord- 
ing to retail service provider KeyPoint Part- 
ners. But downtown has historically had 
a harder time attracting and keeping small 
shops open. Just recently, Jojo’s Coffee Roast- 
ing Co. on Pratt Street announced it was clos- 
ing its doors after 15 years in business. 

One idea under consideration is giving tax 
rebates to landlords that incubate the types 
of mom-and-pop shops and local startups that 
participated in iConnect, Newman-Scott said. 

This proposal would address one of the 
main problems iConnect faced: downtown 
landlords who didn’t mind their storefronts 
remaining vacant, Newman-Scott said. 

“Some landlords downtown aren't that 
friendly to retail,’ said Bob Marshall, owner of 
Naturally Cats & Dogs, who couldn't display a 
sign for his business at his original 100 Trum- 
bull St. location, which he eventually vacated. 

In his search for new space, Marshall said 
some landlords weren't open to the possibil- 
ity of flexible rent or security deposit rules. 
He eventually settled on a nearby location at 
10 Trumbull St. Marshall declined to disclose 
his current rent. 

Martin Kenny, who owns the 100 Trumbull 
St. residential-retail building, said he agreed 
to Naturally Cats & Dogs’ subsidized rent for 
a limited time to see if a pet store could earn 
enough revenue to pay the regular $1,550 rent 
for 1,100-square-feet of space. 

But the pet store couldn't make ends meet. 


12 HartrorD Business JournaAL ® February 2, 2015 


After negotiating with landlord 
Northland Investment Corp., the 
letterpress studio has stayed in 
its iConnect location, now 
paying rent. 


location. 


Still, Kenny said he 
was glad he participat- 
edin the iConnect pro- 
gram. His Trumbull 
on the Park complex 
is pet-friendly, and 
Kenny said he wanted 
to provide an amenity 
for his residents. 

“Now that [Natu- 
rally Cats & Dogs] 
has settled into a new 
space [nearby], they 
still are providing 
that amenity we pre- 
viously didn’t have,” 
Kenny said. 


After founding the business at 
100 Trumbull St., the pet store 
moved south one block toa 
lower-cost, less high-profile 


Hartford Denim Co.’s Marshall Deming (left) and Dave Marcoux tried operating their busi- 








After only being open on a 
limited basis in downtown’s 
XL Center, the clothing maker 
turned down a rent offer and 

returned to selling out of its 
factory location in the Parkville 
neighborhood. 
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ness on Trumbull Street but left the space after iConnect because rent was too high. 


Tough bargaining 
After receiving subsidized rent in the XL 
Center on Trumbull Street, Hartford Denim Co. 
considered leasing the space without a subsidy, 
but couldn't afford it. The monthly rent land- 
lord Northland Investment Corp. proposed was 
equal to all of the revenue the clothing maker 
earned during its 10 months at the location, said 
Dave Marcoux, Hartford Denim’s co-founder. 
Marcoux didn't disclose the exact figure. 

“Hartford isn’t too much of a retail cul- 
ture,” said Marcoux. “The iConnect program 
tried to bring that back, but it is going to take 
more than that.” 

Hartford Prints!, which was open longer and 
for more hours under iConnect than Hartford 
Denim and Naturally Cats & Dogs, had a better 
experience with Northland, said Rory Gale, the 
company’s co-founder. 

Although it took some hard negotiating, the 
letterpress studio was able to convince North- 
land the benefits of having retail on the ground 
floor of 42 Pratt St., which is occupied by com- 
mercial and residential tenants in upper floors, 
said Gale, who declined to disclose the shop’s 
rent. 

“It wasn't easy, but with dedication, we were 
able to make them see the value of us staying 
here,” Gale said. “You need to have retail loca- 
tions to make the buildings appealing to busi- 
ness operators.” 

The difficulties iConnect participants had 
with their landlords is indicative of a larger 
problem in downtown Hartford, Felt said. 
Landlords want their upper floors filled with 
commercial and residential tenants but don’t 
care as much about ground-floor retail, pre- 
ferring, in some cases, to declare losses on 
their tax returns. 

For example, the majority ofthe ground-floor 


locations owned by Northland in the 36-story 
Hartford 21 skyscraper remain vacant, despite 
the relative luxuriousness of the apartments 
and the prime location by the XL Center. 

“How they can't get someone to lease real 
estate there is just flabbergasting,” Felt said. 
“Landlords are difficult to work with.” 

Northland declined to comment for this story. 

Martin, whose 100 Trumbull St. retail 
space is 86 percent occupied, said more 
downtown landlords need to fill their 
ground-floor spaces because it gives resi- 
dents and businesses on the upper floors 
more reason to work and live there. 

“Ifthere is a business plan that works for my 
space, I want them,” said Martin, whose only 
vacant retail location is the space previously 
occupied by Naturally Cats & Dogs. “The worse 
thing I can do, though, is get a business involved 
inalong-term agreement where they are spend- 
ing all kinds of money they don’t have.” 


Need for foot traffic 

The retail market also is an issue, Felt said. 
Of the retail shops that are downtown, most are 
either in subsidized locations like Front Street, 
or have been in their spots for decades, like 
Harvey & Lewis Opticians on Asylum Avenue. 

Marcoux said Hartford Denim couldn't 
afford to staff its downtown location full- 
time, and it only was open for a few hours 
around lunch four days a week. The shop was 
open longer on Saturdays and did see more 
foot traffic around its events, which typically 
showcased local art, but that wasn’t enough 
to justify the location on a full-time basis. 

“{IConnect] was a really great idea, but 
I don’t know if doing anything different 
would have changed the outcome for us,” 





After not getting to modify its 
desired downtown location to 
meet its needs, the Glens Falls, 
N.Y. museum decided to cease 
its participation in the program 
before it ever moved in. 


Marcoux said. 

Naturally Cats & Dogs benefitted from 
having rent-free space for six months, but the 
shop lost customers when it moved to its new 
location and still must try to establish itself 
with downtown pet owners, Marshall said. 

“If we had been rent-free for a year, we 
would have been more viable than we are 
now,” Marshall said. “We are still running in 
the red, but I guess — as anew business — 
you are supposed to.” 

Hartford Prints!, which is open eight hours a 
day, six days per week, has seen traffic at its loca- 
tion ebb and fiow with the market for designer 
stationary, but October through December was 
a strong period for the shop, Gale said. 

The letterpress studio, like Hartford 
Denim, benefitted from hosting events at 
its location, such as St. Patrick’s Day folk 
music and live broadcasts of WNPR shows. 
The events aimed to make the space more 
active and to get people out of their offices 
and apartments to see the benefits of shop- 
ping downtown, Gale said. 

Still, Gale said more than half of their cus- 
tomers come downtown specifically to visit the 
shop; they see fewer casual pop-in shoppers 
that are part of a healthy retail environment. 

“Incubating stores like these shouldn't have 
an end date,” Gale said. “It needs to be aconver- 
sation that doesn’t end.” 


Future opportunities 

While downtown retail may be atough slog 
right now, there could be some hope for the 
future. With 800 new apartments now under 
construction, enhanced mass-transit options 
from the CTfastrak busway, UConn and Trinity 
establishing campuses downtown, and thou- 
sands of state employees moving to the center 
city, Hartford will see an influx of people over 
the next few years. 

Already some momentum is_ building. 
According to CBRE/New England’s recently 
published 2015 Market Outlook, 10 new restau- 
rants opened in the central business district in 
the last four years, with three new additions 
expected for 2015. For the first time ever, Hart- 
ford saw an influx of over 800 interns living 
and working downtown last summer, exposing 
Millennials to the city’s cultural, employment, 
and recreational offerings. 

“We are really on the ground floor of retail 
right now in downtown Hartford, and we 
are excited about what is coming into down- 
town,” Marshall said. “As a way going forward, 
the [iConnect] program would be a great way 
to launch more businesses downtown.” =H 
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No overniring this time 


Loan Shopping 


Best CT counties to get a mortgage as of Jan. 12. 
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Hartford 65.21% $68,061 


$24,396 $12,226 





Fairfield 64.39% $68,388 


$18,999 $12,292 





62.08% $68,540 


New Haven 


SOURCE: WWW. HTTPS://SMARTASSET.COM/MORTGAGE/MORTGAGE-RATES#CONNECTICUT 


and south central Massachusetts. “Rates aren't 
the lowest ever, but they are approaching that.” 

Other major home lenders — Webster 
Bank, American Eagle Financial Credit 
Union and Simsbury Bank & Trust Co. — say 
applications, too, are trending strongly. 

Webster is one of New England's largest 
mortgage lenders, with a $3.5 billon mortgage 
portfolio and 80 home-loan officers spread 
over four states. 

“We've seen a spike in January [home] loan 
volume,” said Simon Tahan, who directs Web- 
ster’s mortgage-banking operations. “There 
seems to be more confidence in the growth in 
wages and [property] values are coming back.” 

Fueling the surge are first-time and move- 
up homebuyers; existing homeowners who 
missed out on the last major refi opportunity 
in 2013, when mortgage rates sank as low 
as 3.39 percent; and owners who bought or 
refinanced within the past three years and 
see a limited opportunity to shorten their 
paybacks to 15 or 20 years, from 30, to save 
money, lenders say. 

The mortgage rush buttresses area and Con- 
necticut Realtors’ surveys that depict strong 
home sales and a growing pipeline of deals 
heading toward closing. Securing purchase 
financing is a Key step in finalizing the sale. 

On Jan. 29, United quoted a fixed rate of 
3.5 percent, with no prepaid, upfront interest 
or points, on a 30-year mortgage. 

As of Jan. 29, the U.S. prevailing fixed 
30-year rate averaged 3.66 percent, down 
from 4.32 percent a year ago. 

“The general rule is, if you can save a percent, 
you should refinance,” Lorey said. “If you can get 
athree and three-quarters and three and seven- 
eighths rate, that’s good by anyone's measure.” 

So strong is borrower demand for money 
to buy houses that American Eagle Financial 
Credit Union hit its weekly mortgage-appli- 
cation quota in just two days the week of Jan. 
19, said President/CEO Dean Marchessault. 

Application volume at that time was up 
20 percent from a year ago, Marchessault 
said. Two-thirds craved so-called “purchase 
mortgages” to buy properties, with mortgage 
refinancings comprising the balance. Lower 
rates get part of the credit, he said. 

“Our (application) flow is up,’ Marches- 
sault said, “because we have people on the 
street — mortgage loan originators — meet- 
ing with Realtors and following up on leads 
that come into our call center.” 

In 2014, East Hartford-based American 
Eagle originated more than $125 million worth 
of home loans, an increase from 2013, he said. 
The typical conventional loan funded ranged 
from $150,000 to $250,000 to a wide spectrum 
of borrowers with solid credit scores. 

Shorter term, 15-year loans are popular 
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with more borrowers, he said. American 
Eagle as of Jan. 29 quoted 3.625 percent for 
a 30-year fixed mortgage; 2.875 percent fixed 
for 15 years. 

“They like the notion of being able to pay 
that loan down alot faster,’ Marchessault said. 

Another big mortgage lender in the Hart- 
ford region, Simsbury Bank & Trust Co., 
reports brisk mortgage business. 

Its 30-year fixed rate last week was at 
3.625 percent. 

“We are definitely seeing an uptick in 
activity with the rates being almost again at 
their all-time lows,” Simsbury Bank President 
and CEO Martin Geitz said. 

"We're definitely seeing an increase in refi 
activity being spurred by that, and we'll see 
where this all goes,” Geitz said. 

Simsbury Bank has taken its quest for mort- 
gage borrowers beyond Connecticut. Before 
Christmas, it won permission from Connecti- 
cut bank regulators to open its first out-of-state 
satellite — a mortgage-loan production office 
in Rhode Island that will employ five. 

At United, acorps of three dozen commission- 
paid mortgage-loan officers — triple the number 
scouring the turf for loans — have fanned out 
across United’s Connecticut and Massachusetts 
turf and are generating plenty of original mort- 
gage applications for the bank, Lorey said. 

At the same time, existing mortgage hold- 
ers are coming back, eager to trade a loan 
taken out just 18 months earlier at around 
4 percent for one with a lower interest rate, 
lenders say. Also, borrowers who may have 
originated or refinanced their notes years 
ago and are now close to retirement, want a 
shorter length, 15- or 20-year mortgage. 

According to United’s third-quarter financial 
report filed with securities regulators, the lender 
reported record quarterly origination volume 
for home loans in the July-September period. 
Its mortgage originations rose by $46 million, to 
$116 million, from the same quarter ayear earlier. 

But it was the issuance of purchase mort- 
gages, not refis, that carried the day in volume 
terms during the third and fourth quarters, 
United said. In its fourth-quarter earnings 
report, United disclosed that mortgage origi- 
nations doubled to $122 million from a year 
earlier, with two-thirds issued to buy houses. 

Lorey said United is relying on the same num- 
ber of underwriters and other back-office staff 
to process both new mortgage and refi applica- 
tions. It is that efficiency, he said, that hopefully 
will avoid United having to curtail staff if, or 
when, the mortgage-demand spigot shuts off. 

Simsbury Bank, too, is relying on a shrunk 
staff of loan processors this time around, 
rather than repeat a staff buildup that 
required it to lay off a handful of back-office 
clerks, Geitz said. z 
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Hartford Club soliciting 


vU 
= 
oO 
-4 
oO 
x= 
UU 
= 
mn 
a 
= 
m 


$2M to pay off debts 


The Hartford Club formally has begun 
soliciting $2 million from investors to help 
pay off its debts, including a defaulted mort- 
gage that landed its historical 46 Prospect 
St. home in foreclosure last year, according 
to documents filed with the U.S. Securities 
& Exchange Commission. 

The Hartford Club’s fundraising arm 
— the 1873 Group, named after the club’s 
founding year — filed paperwork with the 
SEC Jan. 7 saying it was seeking $2 million 
from investors in exchange for an equity 
stake in the organization. Former Hartford 
Club President Larry Brown is serving as 
the managing member of the 1873 Group. 

Brown first proposed the idea of rais- 
ing capital from Hartford Club members in 
2013 as a way to relieve the organization of 
$1.4 million it owed Berkshire Bank for its 
property. At the time, the club was seeking 
$1 million through member investments to 
payoff the Berkshire debt. 


After not making mortgage payments for 
18 months, the club’s Prospect Street home 
landed in foreclosure. There was a foreclo- 
sure sale date scheduled for June 28, 2014, 
but the club appealed that decision, which 
remains pending. Since then, Hartford Club 
has been trying to negotiate with Berkshire 
Bank and raise money from its members. The 
filing with the SEC is the formal declaration 
that the club is seeking investor money. 

Brown declined to be interviewed for 
this story, but said in an email the process 
of getting 1873 Group established was more 
complex than initially thought, which is 
why the SEC filing came more than a year 
after he proposed paying off the bank debts 
through member contributions. 

Brown also said discussions with Berk- 
shire Bank are progressing, and he claimed 
December was a good revenue month for 
the club thanks to its events business. 

— Brad Kane 


CEO car chase web series 


to start in Hartford 


A cross-country car chase and Web 
series predominately featuring CEOs and 
other business leaders will rev its engines 
in Hartford this year for the first time. 

The Fireball Run, which is in its ninth 
season nationally, was founded in 2007 by 
an Orlando, Fla., production company of the 
same name, using businesspeople and their 
automobiles as the main draws in a Web series 
featured on Amazon Fire and Google Play. The 
race, which enlists about 40 teams, hits eight 
destinations in a cross-country route, with 
each team participating in a Trivial Pursuit-like 
contest; questions are based on historical and 
cultural facts of each particular destination. 

The whole contest is then packaged into 
a 13-episode Web series. 

The ninth season of the Fireball Run is 
called Space Race, and it will start in Harford. 
Forty teams will compete and travel down the 
East Coast and Mid-Atlantic going from Hart- 
ford and finishing at Cocoa Beach in Florida’s 
Space Coast. Other destinations include Queen 
Anne's, Md.; Williamsburg, Va.; Topsail Island, 
N.C.; Florence, 8.C.; and Liberty County, Ga. 

The first three days of the event will be 
Sept. 25-27 in Hartford, and the race will 
end Oct. 4 at Cocoa Beach. 
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The Fireball Run car chase race will start in Hartford 
this September. 

“We are going to try to put a different spin 
on Hartford,” said J. Sanchez, executive pro- 
ducer of the Fireball Run. “The reputation is 
that it is this insurance capital, but we are 
going to show it is so much more than that 
... Hartford is avery art-centric community.” 

Fireball Run anticipates a live audience 
of 85,000 people during the race. The show 
itself typically ends up with 1.7 million 
viewers for each season. 

— Brad Kane 
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A healthier tomorrow begins today. 


We all deserve the hope of a better tomorrow—for our 

friends, our loved ones, ourselves. Wheeler supports that hope 
with comprehensive solutions that address the most complex 
behavioral health issues of individuals and families in Connecticut. 
We're making tomorrow better by providing accessible, evidence- 
based care that encourages recovery, health and growth at all 
stages of life. It’s an approach that results in positive outcomes— 


and hopeful tomorrows. Learn more at WheelerClinic.org. 
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ao it 








swe e e 
KG PRIMARY & BEHAVIORAL HEALTH = EDUCATION = FOSTERCARE —_ EMPLOYEE ASSISTANCE WheelerClinic.org 
AU ASSS 


www.HartfordBusiness.com February 2, 2015 © Hartrorp Business JourNAL 15 


MOVERS & SHAKERS 


David Greenblatt 


Cindy Ramkissoon 


Two Webster bankers tapped 
for community organizations 


Two Webster Bank senior leaders have been 
named to leadership positions at local community 
organizations. 

Robert Guenther, Webster’s senior vice presi- 
dent of corporate and government communications, 
has been elected to a two-year term as chairman of 
the Connecticut chapter of the Appalachian Moun- 
tain Club (AMC), the nation’s oldest outdoor recre- 
ation, education, and conservation nonprofit. 

Steven C. Taylor, Webster’s vice president and 
banking center manager in Bloomfield, has joined 
the board of directors of Community Health Re- 
sources, a nonprofit, behavioral health agency with 
32 locations in central and eastern Connecticut. 


Hilton Hartford appoints catering director 


The Hilton Hartford hotel has appointed Joann 
Sullivan as its director of catering. 

In her new role, Sullivan will oversee the Hilton 
Hartford’s catering staff in scheduling and servic- 
ing all catering and banquet operations for the 393- 
room hotel. 

Sullivan joins the Hilton Hartford from her most 
recent position as sales manager at The Double Tree 
by Hilton’s Mansion on the Hill in Durham, N.C. 


Cox promotes new VP 


Cable and internet services company Cox Com- 
munications announced that Ross L. Nelson has 
been promoted to vice president of Cox business 
sales for the company’s Northeast region. 

In his new role, Nelson will establish and lead the 
company’s commercial business strategy in Rhode 
Island, Connecticut and Ohio. 

Nelson joined Cox Business in 2000, and most 
recently served as director of sales for the region. 


Avon communications 
firm promotes one 


Avon communications firm Mintz + Hoke has 
promoted Marc Santos to account executive from 
account coordinator. 

In his new position, Santos will lead projects and 
initiatives and serve as the contact person for cli- 
ents including Mohegan Sun, Quinnipiac University 
and Turning Stone Resort Casino. 

Santos joined Mintz + Hoke in 2013 shortly after 
completing his bachelor’s degree in marketing. 


Whittlesey & Hadley appoints manager 


Hartford accounting firm Whittlesey & Hadley 
P.C. has appointed David Greenblatt to manager, 
joining the firm’s healthcare practice. 

Greenblatt is a member of the Medical Group 
Management Association and the Healthcare Finan- 
cial Management Association. 
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Simsbury Bank promotes new VP 


Simsbury Bank has promoted Cindy Ramkis- 
soon to assistant vice president and branch man- 
ager for the bank’s Bloomfield location. 

Prior to her recent promotion, Ramkissoon served 
as a customer service representative in Simsbury; 
assistant manager in Avon and acting manager for 
the Bloomfield branch. 


New Country promotes regional VP 


New Country Motor Car Group, dealer of BMW, 
MINI, Mercedes Benz, Sprinter and Smart, in Hart- 
ford announced the promotion of Timothy Parker to 
regional vice president. 

Parker has been with New Country since 2007. 

In his new position, he will oversee the group’s 
165 employees and three Hartford dealerships. 


TD Banks promotes one 


TD Bank promoted Christopher Wilk to assis- 
tant vice president and store manager of its Sedg- 
wick Plaza location in West Hartford. 

In his new position, Wilk is responsible for new 
business development, consumer and business 
lending, managing personnel and overseeing the 
day-to-day operations at the store. 

Wilk joined TD Bank in 2013 as the assistant 
store manager in Middletown. 


Farmington Bank appoints new VP 


Farmington Bank has appointed Catherine 
Turowsky as its vice president, cash manage- 
ment sales and services representative in Spring- 
field, Mass. 

Prior to joining Farmington Bank, Turowsky served 
as senior vice president/market manager of cash 
management services at People’s United Bank. 

Turowsky is a member of the Treasury Manage- 
ment Association of New England (TMANE) and the 
Association for Financial Professionals (AFP). 

In September, Farmington Bank announced 
plans to enter Massachusetts with the establish- 
ment of the commercial services office now open 
in West Springfield. 


CBIA appoints senior VP 


The Connecticut Business & Industry Associa- 
tion has named Brian Flaherty its new senior vice 
president of public policy. 

In leading CBIA’s public policy division, Flaherty 
will be responsible for the association’s government 
affairs, grassroots, research, and communications 
operations. 

Flaherty was most recently vice president for 
public policy and external affairs at Nestle Waters 
North America where he oversaw the company’s 
government relations, sustainability, and stakehold- 
er engagement activities. 


NONPROFIT PROFILE 
Rensselaer Hartford Graduate Center Inc. 


275 Windsor Street, Hartford | www.ewp.rpi.edu/ 





To meet the lifelong learning needs of experienced professionals. 


TOP EXECUTIVE 


Shirley Ann Jackson, President 


Graduate education programs. 


FY 2013 SUMMARY 


2013 2012 
Total Employees 111 120 
Total Assets $17,520,854 $18,803,696 
Total Liabilities $5,499,647 $3,699,000 


Contributions & Grants $0 $0 
Program Service Revenue $15,492,474 $19,954,487 
Investment Income $264,794 $264,755 
Other $0 $0 
TOTAL $15,757,268 $20,219,242 





Grants $237,367 $120,045 
Member Benefits $0 $0 
Salaries/Employee Benefits $14,300,053 $14,850,066 
Fundraising Fees $0 $0 
Other $4,491,317 $6,807,794 
TOTAL $19,028,737 $21,777,905 
MARGIN $(3,27 1,469) $(1,558,663) 
TOP PAID EXECUTIVES (FY2013) 
Base Salary Total Compensation & Benefits 
Shirley Ann Jackson, President $1,221,474 $1,930,228 
Curtis Powell, Trustee $400,980 $506,139 
Virginia Gregg, Trustee $404,452 $491,144 
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Pictured, from left, are: Tim Kane, Prides Corner sales manager; Denise K. Hornbecker, CEO of Channel 3 Kids Camp; 


and Mark Sellow, owner of Prides Corner Farms. 


Channel 3 Kids Camp received a 
$5,000 donation from Prides Corner 
Farms Inc. of Lebanon. PCF is asupporter 
of children’s charities and designated a por- 
tion of its 2014 sales of Sara’s Superb Herbs 
to Channel 3 Kids Camp. Since 2001 Prides 
Corner Farms has donated over $200,000 to 
various causes, locally and regionally as a 
result of sales of Sara’s Superb Herbs. 

eee 

Riverfront Recapture has received a 
$150,000 grant from Travelers to improve 
lighting in the Riverfront parks. The grant 
will update a significant number of existing 
decorative park lights from metal halide to 
LED lighting in 2015, positively affecting the 
appearance of Riverfront Recapture-man- 
aged parks in Hartford and East Hartford. 
This support will also significantly reduce 
electricity usage. 

e@@e08 

The Hartford Guides Inc. recently 
received a $50,000 grant from the Hart- 
ford Foundation of Public Giving to 


continue to provide complimentary mobile 
light service roadside assistance in Hart- 
ford’s neighborhoods on a 40-hour per week 
basis. The assistance will include automo- 
bile lock-out, jump start, emergency refuel- 
ing and tire re-inflation service. 
eee 

Hartford Public Library has received 
a $20,000 grant from the Nutmeg Founda- 
tion to fund anew online high school diploma 
pilot project. The pilot will provide online 
high school classes to a cohort of 10 Hartford 
students as a more flexible and accessible 
alternative to the traditional GED test. 

e@@e0e8 

Bob’s Discount Furniture will donate 
$45,000 to the Save the Children Fed- 
eration, whose nutrition, health care, edu- 
cation and emergency response programs 
give millions of children each year a healthy 
start, the opportunity to learn and protec- 
tion from harm. Half of this donation was 
made possible by customer contributions to 
collection jars in Bob’s store cafes. 
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The educational seminar you can’t afford to miss! 













Discussion Leader: 
oo Date: Wednesday, Feb. 25, 2015 


and Business Catalyst Time: 7:30 a.m.-9:30 a.m. 
Nanumett Group 


Please join the Hartford Business Journal at WHERE: Th e Soci ety Room 


The Society Room on Wednesday, February 25, 31 Pratt Str eet, Hartford 
2015 for a lively interactive discussion designed : : : 

to educate around the issues, challenges and Single Ticket Rate: $45.00 

threats of cyber security to your business. 

Breakfast will be served. 





Presenting Sponsor: Event Partners: 
Register today! Please go to: C C) M C A S Ty 
of Harttor 














www.HartfordBusiness.com and click on ‘Our Events’ B UJ S | N [= S S 
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10™ ANNIVERSARY 
Its Time to Shine 


at a special evening 
Honoring past and present 
Best Places To Work in CT Award Recipients 








. Best Places @s 
TO WORK IN 7 


2006-2015 





gr fl all Date: March 11, 2015 
f Awards Dinner: 5:30pm-9:00pm 
ie : ( } ro C ) | | Connecticut Convention Center 
400 Columbus Boulevard, Hartford 


Enjoy dinner, networking opportunities and a fun social evening as the Attire: Black Tie Optional ~ ‘Theme is Sparkle’ 


past and present Best Places To Work in CT gather under one roof! 


Visit HartfordBusiness.com > Our Events 
i | to see the list of 2015 For tickets, contact Amy Orsini at 
Who W $85 each aorsini@HartfordBusiness.com 


? Best Places 7. TICKETS: 
rank #1: reso ge $800 per table of 10 or 860-236-9998 ext. 134 or go to 


—— . HartfordBusiness.com and click on ‘Our Events’ 
Winning Companies 


PRESENTED By: PRESENTING SPONSOR: 


Tt 
Central Connecticut’s Trusted Business News Source MARKETING 
www. HartfordBusiness.com pita ° group acon Teeton eit > 


PRODUCTIONS 


Cc 
HOOKER & HOLCOMBE ARCHITECTS Productions 
Best Companies Group>>> COMPANIES 





www.HartfordBusiness.com February 2,2015 © Hartrorp Business JOURNAL 17 





Title sponsor 
EMC?/VCE 


Premier sponsor 
The Hartford 


Leadership sponsors 
Northeast Utilities 
Travelers 


United Technologies 
Corporation 


Presenting sponsors 
CFM Construction Company 

FIP Construction 

Hartford Hospital Medical Staff 
Stanley Black & Decker 


Producer sponsors 
Adams & Knight, Inc. 

Aetna 

All Waste, Inc. 


Ambulance Service of 
Manchester, LLC 


Balyasny Asset Management 
Cardon Outreach 

ConnectiCare 

Connecticut Multispecialty Group 
Constitution Surgery Centers 
Gilbane Building Company 
GNYHA Ventures, Inc. 

Greywolf Capital Management LP 


Hartford Steam Boiler Inspection & 
Insurance Co. 





Integrated Anesthesia 
Associates, LLC 


Jefferson Radiology 
Neuberger Berman 


Orthopedic Associates of 
Hartford, PC 


Visium Asset Management 


Director sponsors 
Aero-Med 

AQR Capital Management, LLC 
Balfour Concord 

Bank of America 

Sandra and Arnold Chase 
Cigna 

Creative Office Interiors 
Connecticut GI, PC 
DanaherLagnese, PC 

Hartford Cardiac Laboratory, PC 
Hartford Pathology Associates, PC 
Hoffman Auto Group 

Jackson Lewis 

MBH Architecture 

MRM Group 

Mintz + Hoke 


People’s United Insurance Agency, 
RC Knox Division 


Prudential 

Shipman & Goodwin LLP 

State Street Global Advisors 
Taconic Charitable Foundation 
Tecton Architects 

Towers Watson 

Venor Capital Management 


Women’s Health Connecticut 


Hartford Hospital fe 


A Hartford HealthCare Partner 


Thank You to our Black & Red 


sponsors for your generous support. 


Spotlight sponsors 
Aberdeen Asset Management, Inc. 
Athena Health Care Systems 


Carmody Torrance Sandak & 
Hennessey LLP 


Cisco Systems 
Citigroup Global Markets Inc. 
CNA 


Connecticut Children’s Medical 
Center 


Connecticut Hospital Association 
Consulting Cardiologists, PC 
Cooney, Scully and Dowling 
Custom Electric, Inc. 

Data-Mail, Inc. 

Day Pitney LLP 

EBP Supply Solutions 

Gynecology & Obstetrics 

Hall, Render, Killian, Heath & Lyman 
Harvard Pilgrim HealthCare 

April Haskell and Jerome Passman 
HDR Inc. 

Health Realty Advisors 

Henkel Corporation 

Income Research + Management 
JCJ Architecture 


Kayne Anderson Rudnick 
Investment Management 


Lazard Asset Management 
Loomis, Sayles & Company, LP 
Marsh USA 

McDermott Will & Emery 
Neurosurgeons of Central CT, PC 
Oliver Wyman 

O,R&L Commercial and CASLE 


The Outsource Group/ 
A Parallon Company 


Pattison Sign Group 
Perkins+Will 

Precision Computer Services 
ProHealth Physicians 
Pyramis Global Advisors 
Robinson & Cole 

Sherlog Solutions 

Standard General LP 

State Street Bank 

Strategic Health Advisors 
Sun Life Financial 

TD Bank 

Tibbetts Keating & Butler LLC 
UnitedHealthcare 

Westwood Management Corp. 


Wiggin and Dana LLP 


In-kind donors 


We would like to thank the following 
individuals and companies for 
contributing a portion or all services to 
the success of the 2015 Black & Red. 


Allan S. Goodman 

Brian Ambrose Photography 
Correlation Productions 
Ann Esposito, Donna & Jeff Hughes 
FOXCT 

Hartford Business Journal 
Hartford Courant 

JT Ghamo 

LAZ Parking 

Pentimento Designs 

The Perfect Promotion 
Quast Media 

Vintage Marquee Lights 
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TOWN PROFILE 






ECONOMICS 


PLAINVILLE 


Town Hall: 1 Central Square 
Plainville, CT 06062 
(860) 793-0221 





Land area (sq. miles) 10 Business profile (2013) 
Pop./sq. mile (2011) 1,820 Sector Units Employment 
Median age (2011) 43 Construction 85 1,312 
Households (2011) 7,591 Manufacturing 76 1,587 
Median HH Inc. (2011) $61,766 Retail Trade 70 1,264 
Health Care and Social Assistance 49 1,170 
Population (2012) Accommodation and Food Services 55 827 
2000 17,328 Total Government 18 702 
2010 17,625 Local/Municipal Government 16 650 
2012 17,726 
2020 18,498 LABOR FORCE 
Commuters (2011) 

Race/Ethnicity (2012) Commuters into town from: 
White 16,488 Bristol 1,187 |Waterbury 238 
Black 352 Plainville 1,148 |Hartford 225 
Asian Pacific 348 Educational attainment (2012) New Britain 888 |Meriden 224 
Native American 20 Persons age 25 or older Town % State % Southington 643 |West Hartford 218 
Other/Multi-race 518 High school graduate 4,587 36% 28% Farmington 362 
Hispanic 984 Associate's Degree 1,411 11% T% 

Bachelor's or more 2,780 22% 36% Labor Force (Residence) 10,205 
HOUSING Employed 9,425 
Housing stock (2012) GOVERNMENT Unemployed 780 
Existing units (total) 7,958 Government form Council-Manager Unemployment Rate 7.6% 
% single unit 67.6% Total revenue (2012) $57,075,385 
New permits auth. (2012) 12 Per capita tax (2012) $2,269 Place of Work (2013) 
as % existing units 0.15% as % of state average 87.9% # of units 611 
Demolitions (2012) 2 Total expenditures (2012) $56,024,576 Total Employment 9,277 
Residential sales (2011) NA Total indebtedness (2012) $60,379,701 Manufacturing Employment 1,587 
Median price NA as % of expenditures 107.8% 

per capita $3,406 TOP 5 GRAND LIST 
Top 5 Employers as % of state average 151.0% Company Amount % of Net 
GE Lighting Annual debt service (2012) $6,517,468 DDR MDT Connecticut Commons LLC $49.2M 3.5% 
Wheeler Clinic as % of expenditures 11.6% Tilcon Connecticut $25.3M 1.8% 
Manafort Brothers Inc. Equalized net grand list (2010) $1,936,121,474 Valley Water $11.3M 0.8% 
US Naval Reserve per capita $109,225 General Electric $9.4M 0.7% 
Carling Technologies Inc ‘as%ofstateaverage eo ©. 15% ‘Connecticut Lightand Power =——i(<ai‘ié;!OCUS AM CG 


Source: Connecticut Economic Resource Center, www.cerc.com 


In an ever-changing 
digital world, 


adaptation Is key. 


Galt Business EXPO 
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February 18th! 


Interested in speaking at the 2015 CT Business Expo? 
We invite you to have the opportunity to be chosen to present at this year’s CT 
Business Expo by filling out a simple online speaker request form. 


Visit www.CTBEXPO.com 


for link to speaker form, 


or contact Amy Orsini at 860-236-9998 ext. 134 
or email aorsini@HartfordBusiness.com 


Our award-winning marketing and public relations team 
Specializes in nimble strategies that can adapt to changing 
technology and changing business needs. 


, CO-COMMUNICATIONS 


MARKETING & PUBLIC RELATIONS 


Platinum Sponsors: 


cox 


Business” 


Presented By: 


COMCAST 
BUSINESS 
sion MN 
pita AL imeem = BBB Connecticut Dear of Comer ud 


reve tronary 


Produced By: 
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Event Partners: ie belies 


Connecticut | New York City | Westchester 
860.676.4400 | www.cocommunications.com 
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EDITORIAL 


Onus on legislature to maintain 
CT’s economic momentum 


onnecticut’s economy had its best year in over a decade in 2014, as the state 
added 26,700 net new jobs. 
We haven't seen that type of job growth since 1998, a good sign particularly 
with the private sector leading the way. 

Now, the onus is on the state legislature not to screw up Connecticut’s momentum. 
But there are plenty of speed bumps ahead. 

The 800-pound gorilla roaming the halls of the State Capitol remains a budget that faces 
$1.3 billion in red ink over the next two fiscal years. How the legislature and Gov. Dannel 
P. Malloy balance the budget will have asignificant impact on the state’s business climate. 

While Malloy and many legislative leaders have opposed the idea of raising taxes, 
we remain skeptical in their ability to cut spending enough to make ends meet. 

Make no mistake, trimming a billion dollars from a $20 billion or so budget is no easy 
task, particularly for a legislature known for its spending habits. 

Don't be surprised to see some stealth tax increases like higher permit fees or caps 
on certain business tax credits. 

Beyond the budget, lawmakers must also be cautious about legislative proposals that 
could handcuff hiring. Adding tolls to state highways has the business community on 
edge. Meantime, some lawmakers on the Labor and Public Employees Committee have 
expressed interest in expanding the state’s paid sick leave mandate to include small busi- 
nesses and establishing a new paid-family leave policy for all Connecticut companies. 

The Connecticut Business & Industry Association referred to such proposals as a 
“mandate war being waged on small businesses.” We won't go that far, but such mea- 
sures won't inspire business confidence. 

To be fair, the General Assembly doesn’t have full control over the economy. In fact, 
according to a 2012 analysis by UConn economist Steven Lanza, Connecticut influ- 
ences only about 15 percent of its economy. The rest of the state’s economic fortunes 
are driven by regional and national economic forces, Lanza’s analysis found, which 
means the U.S.’s strengthening dollar will likely have a more detrimental impact on 
Connecticut, than anything the state legislature does or proposes. 

Still, perception is reality and if the legislature prescribes a bad dose of tax increases 
or new mandates, it will send a bad message to the business community, both here in 
Connecticut and abroad. 

So as we celebrate 2014’s job gains, lawmakers must be conscious about carrying 
that momentum forward. How they act and vote over the next few months does matter, 
even if the state doesn’t have full control over its own destiny. i 


CT’s snow response deserves praise 


While all of Connecticut didn’t feel the full force of last week’s blizzard, the snow 
storm still packed a powerful punch delivering more than two feet of snow in Eastern 
Connecticut and significant wind speeds across the state. 

But Connecticut made it through the storm OK, with only a few thousand power 
outages (that were quickly rectified), few accidents and injuries, and adequate snow 
removal in most cities and towns. 

Many people deserve credit for the quality response, ranging from Gov. Malloy to 
city and town leaders and public work employees, and even utility companies. 

It appears the 2011 storms that knocked out power to some Connecticut residents 
for more than a week has taught state and local governments as well as Connecticut 
Light & Power and United Illuminating how to better prepare and deal with major snow 
events. Government is often an easy target for criticism, but when state and local lead- 
ers get things right they deserve our praise. Let’s hope they keep up the good work when 
the next snow storm hits. a 


How did your company respond 
to the Blizzard of 2015? 


Last week’s poll results: 
Should CT taxpayers prop up 
financially ailing hospitals? 


26.5% Yes 
73.5% No 


To vote, go online to HartfordBusiness.com. 
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RULE OF LAW 


Is the rule of law 


at risk 


he rule of law is a principle taught in 
high school civics because it is impor- 


tant for many reasons, not the least of 
which is that commerce is impossible in its 
absence. Anyone who invests in a business 
will want to understand the applicable law, 
and be confident it will be enforced fairly. 

The nexus between the rule of law and busi- 
ness was brought home to me years ago when, 
fresh out of law school, 
I overheard a remark 
about parts of the 
world where obtaining 
legal approvals was as 
simple as losing all 18 
holes of a high-stakes 
golf game with “the 
general.” Investors 
sleep better when the 
general is subject to 
the law, and not the 
other way around. 

Connecticut, of 
course, has a General 
Assembly and not a 
general. Neverthe- 
less, in light of the 
state’s anxiety with 
its “unfriendly to busi- 
ness” stigma, it is rea- 
sonable to ask ifinade- 
quate adherence to the 
rule of law may be the 
root of the problem. 

Readers may scoff 
at the temerity of rais- 
ing this question in, 
of all places, the Constitution State. However, I 
prefer the wisdom in the adage about listening 
to whispers before they become roars, and the 
murmurs | hear suggest a problem: Regulatory 
agencies are acting outside of the law and getting 
away with it. In other words, complaints about 
“excessive business regulation” are not rhetori- 
cal and are based on an underlying reality that is 
deleterious to commerce. 

While complaints about excessive regulation 
are common, the possibility that this phenom- 
enon could inflate sufficiently to weaken the 
bonds of the law didn’t occur to me until reading 
“Is Administrative Law Unlawful,” by Columbia 
University Law School professor Philip Ham- 
burger. While the book addresses federal regu- 
lation, its reasoning fits comfortably within our 
borders — so let me summarize the reasoning 
and then provide as an example a duel between 
asmall junk yard and the Department of Energy 
and Environmental Protection (DEEP). 

Government is divided into three branches 
to establish a system of “checks and balances 
“ on power: the legislative power (to make the 
law) resides in the legislative branch (the Gen- 
eral Assembly); the executive power (to enforce 
the law) in the executive branch (the governor 
and the regulatory agencies of which we speak); 
and the judicial power (to interpret law) in the 
judicial branch (the courts). It is unlawful for 
one branch to infringe upon the powers of 
another. The General Assembly does not decide 
lawsuits and the courts do not set tax rates. 

The field of administrative law evolved to 
accommodate the emergent practice of assign- 
ing to executive branch agencies responsibility 





commerce. 


> Complaints about 
excessive business 
regulation are not 
rhetorical and are based 
on an underlying reality 
that is deleterious to 


in CT? 


for filling in the details of complex legislation 
(writing policy and regulations), and decid- 
ing contested cases arising from enforcement 
actions (convening administrative hearings). 

While there are safeguards designed to 
prevent an agency’s policies from infringing 
on the statute drafting power of the General 
Assembly, and its administrative hearings from 
trumping the powers of the judiciary, the safe- 
guards have not worked. This is a bold claim. 

Professor Hamburger suggests that the 
legislative and judicial branches are too def- 
erential to the executive, while I would add 
that agencies get away with things because 
most businesses cannot afford to fight. Nev- 
ertheless, the point is that legislative and judi- 
cial powers have trickled to these agencies, 
which brings me to my example. 

The junk yard is owned by an elderly couple 
making a modest living recycling automobile 
parts, and oil and other fluids occasionally and 
inevitably leak into the ground. For years, the 
owners and DEEP went back and forth about 
permits, discharges 
and the like, but in 
2009 DEEP brought 
an enforcement action 
directly to the courts. 

DEEP wanted 
a minimum fine of 
$400,000, and a “maxi- 
mum level” remedia- 
tion of the site with 
a six figure price tag 
of its own. After a 
lengthy trial DEEP 
won — having proved 
technical violations of 
the law. 

However, the court found that the owners 
had not acted intentionally and that there was 
no proof of acondition requiring the “maximum” 
level remediation desired by DEEP. Using “equi- 
table” powers that have resided in the judicial 
branch for centuries, the court imposed a $10,000 
fine and ordered compliance with an alternative 
less costly state environmental program. The 
court described DEEP’s damages and remedia- 
tion request as “over kill” and “unrealistic.” 

Lawyers often celebrate victories with a 
steak dinner; but because its victory did not 
include the pound of flesh it wanted, DEEP 
appealed its own victory to the Supreme 
Court (now pending), arguing (and here is the 
point) that the judicial branch (which coinci- 
dentally includes the Supreme Court) must 
subordinate its traditional “equitable” pow- 
ers to DEEP’s demand to remediate the site 
to the “maximum level” even though DEEP 
knows there is no money to do this. 

So, by not drawing clear lines between the 
powers of the three branches we have ended up 
with an emboldened executive branch agency 
appealing a “victory” and telling the judicial 
branch what to do; a small business caught in 
the crossfire between the branches spending 
on appellate litigation in which it is essentially 
defending the judicial branch's powers to order 
compliance with the alternative environmental 
program; and political anxiety about an anti- 
business stigma that seems well deserved. 
John M. Horak has practiced law at Reid 
and Riege P.C. in Hartford since 1980. The 
views expressed are his own. 
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LETTER TO THE EDITOR 


Cities and towns 
are pushing 
regionalism efforts 


Dear Mr. Bordonaro, 

In your Jan. 26, 2015, editorial “State Must Re- 
examine Role of Local Governments,” you mention 
the Municipal Opportunities and Regional Efficiencies 
committee championed by now House Speaker Bren- 
dan Sharkey. You should know that the 38 towns and 
cities in the Capitol Region Council of Governments 
have been charging ahead on more cost effective 
shared services from a cooperative purchasing council 
now serving more than 100 towns and cities, to online 
building permitting in two dozen cities and towns with 
many more teed up and ready to go. 

We support more efficient delivery of services 
and have been doing ever more of it. We have worked 
hard on a blueprint for future opportunities in shared 
services for the region. More needs to be done and 
state support and incentives can be a major help. 

While more efficient general municipal services 
will help to save money, the savings will be modest 
compared to overall municipal spending as the same 
number of direct providers such as police, fire, and 
snow plow operators will still be required. 

Since 65-70 percent of many municipal budgets 
are dedicated to K-12 education, more needs to be 
done to integrate town and education support services 
and to have K-12 spending grow no more than inflation 
with the appropriate adjustment for school population. 


Chip Beckett 

Beckett and Associates Veterinary 

Services, Glastonbury 

Chairman Capitol Region Council of Governments 


BIZ BOOKS 


How to eliminate procrastination from your workday 


Jim Pawlak 


CG EF at That Frog! 21 Great Ways to 

Stop Procrastinating and Get 

More Done in Less Time” by 

Brian Tracy (Berrett-Koehler Publish- 
ers, $15.95). 

With so much coming at you on a daily 
basis, it’s easy to unconsciously pro- 
crastinate about what to do next. Tracy 
introduces his ABCDE 
management approach 
to defining tasks by dis- 
tinguishing between pri- 
orities and posteriorities 
(i.e. low-value activities). 
“A priority is something 
you do more of and sooner, 
while a posteriority is some- 
thing you do less of and later, 
if at all.” 

Posteriorities are the 
time-consuming empty calo- 
ries of your workday. Often, 
they’re the things you can do 
quickly so you automatically 
elevate them to the top of your to-do list. 
It’s likely that interruptions bubble up to 
the top, too. 

The ABCDE management of prioritizing 
requires you to “think on paper.” Look at 
your to-do list at the beginning of each day. 
Categorize the items as follows: 

“A” (frogs) — Very important; must do. 
Ignoring these items diminishes the likeli- 
hood of positive consequences. If you have 
more than one “A” task, assign numerical 
priority, too. 
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Time for an estate planning checkup 


By Brett McGrath 


ust as we should all be going to our 
J family doctors as we get older to 
make sure we are healthy and in good 
physical condition, everyone should also 
periodically have a financial checkup, 
including a review of your estate plan and 
your estate planning documents, including 
wills and trusts. 
As a result of 
recent changes to 
the federal estate 
tax, aS well as 
many state estate 
taxes, the urgency 
to review your will 
is at an all-time 


high. 

Currently there 
are 19 _ states, 
including Con- 


necticut, plus the District of Columbia 
that have estate taxes. 

Eight states are ushering in changes in 
2015, such as lessening the death tax bite 
by increasing the amount exempt from the 
tax, or indexing the exemption amount for 
inflation. 

An estate plan review may be needed as 
aresult of any one of the following reasons: 

e Change in marital status, births, adop- 

tions, or deaths of family members, 
beneficiaries and fiduciaries. 





“B” (tadpoles) — These are 
should-do tasks. They may even- 
tually become frogs. Tracy states, 
“Never do a B task when an A 
task is left undone.” 
“C” — Nice to do when you 
can afford the time. There 
are no consequences to not 
doing them. 

“D” — Delegate; make 
the B tasks someone else’s 
frog or tadpole. This frees 

time to focus on your A 
tasks. Be clear about your 
expectations, so the subordinate 
can properly classify the task’s priority on 
his/her to-do list. 
“E” — Eliminate activities that don’t make 
a difference. Usually, these are things you do 
out of habit — like answering the phone and 
email pings. They’re definitely posteriorities. 
The keys to making the ABCDE method 
work: 1. Take immediate action on your A-1 
task; work until it’s completed. 2. Stay com- 
mitted to following your priorities because 


discipline forms habit. 
@@ee 





e Change in residence or domicile (.e., 
moved to a state where there is no 
estate tax). 

eChanges in the nature or extent of 
your assets, investments and business 
interests. 

e Reevaluation of the nomination of 
executors, trustees and guardians. 

e Revisions of tax laws and other laws 
relating to wills, trusts and estates, 
which may affect existing estate 
plans. 

In 2012, the federal estate tax exemption 
of $5 million per person (indexed for infla- 
tion) was made permanent. 

In addition, the concept known as porta- 
bility is now permanent. 

Portability allows a surviving spouse to 
use a deceased spouse’s unused estate tax 
exclusion. 

For 2015, it appears as though the federal 
estate tax exemption will be $5.43 million 
per person, or $10.86 million per couple, up 
from $5.34 million per person and $10.68 mil- 
lion per couple in 2014. 

A 40 percent estate tax rate is applied to 
any excess over the exemption amount. By 
contrast, states with estate taxes typically 
exempt far less per estate. 

For example, Connecticut imposes a top 
tax rate of 12 percent on estates in excess of 
$2 million. 

As in the federal system, bequests to a 
spouse are estate tax-free. 


For tax purposes, gross estate includes 
all assets whether or not they go through 
probate. 

That means assets held in arevocable liv- 
ing trust are counted as part of the estate. 

The gross estate incudes: real estate (in 
Connecticut or elsewhere); bank accounts 
and CD’s; investment accounts and securi- 
ties; vehicles and other personal property 
held in the state; proceeds from life insur- 
ance policies unless the ownership of these 
policies was previously transferred; retire- 
ment plan funds; business interests; and 
other assets 

Since many wills and revocable trusts 
have bequests that are tied to the federal 
or state estate tax exemption amount, it 
is important to review these documents 
to make sure that they maximize the tax 
benefits available while also benefiting 
your family in the manner you desired 
and planned for. 

It is possible that a well- prepared plan 
drafted several years ago may result ina 
state estate tax being due upon the death 
of the first spouse, even though this was 
never the intended or planned result. 

This issue, if it exists, can be avoided by 
proper planning now. 
Brett McGrath is the partner-in-charge of 
tax and business services at accounting 
and advisory firm Marcum LLP’s Hart- 


ford office. 


> Eliminate activities that don’t make a difference. 
Usually, these are things you do out of habit — 
like answering the phone and email pings. 


“Moving the Needle: Get Clear, Get 
Free, and Get Going in Your Career, 
Business and Life” by Joe Sweeney 
(John Wiley & Sons, $25). 

To frame your mindset for reading the 
book, answer three questions: “Am I having 
difficulty figuring out where my career is 
headed?” “What’s my end goal and action plan 
for getting there?” “What could happen to force 
me to rethink my plan?” Your answers should 
go beyond motivation and inspiration. They 
need to define clarity of purpose — through 
values, relationships built and 
nurtured, and a commitment to 
follow through. 

A key clarity exercise: 
Differentiate yourself from 
colleagues at work. Identify 
unique attributes that make 
you stand out. It’s a brand- 
building process that first 
focuses on the attributes of 
others. By understanding 
them, you get a better pic- 
ture of value added. 

The exercise involves 
asking thought-provoking 





questions and really listening to the 
answers. You'll not only discover common 
ground, but also learn more about how 
your skills compare, what holes you need 
to fill, how you can add value, and how 
they can add value. 

With what you discovered in mind, 
create action plans. These require fol- 
low through on what you intend to do for 
others — and yourself. They’ll always 
require tweaking because, when it comes 
to growth, “when you change the way you 

look at things, the things you look 

at change.” Embracing 

change identifies ways to 

constantly add value to 
your brand. 

There are short exercis- 
es at the end of each chapter 
to keep you on point. Retak- 
ing them from time to time 

as you move your needle will 

help you focus on what’s next 

on your agenda. 
Jim Pawlak is a nationally 
syndicated book reviewer. 


February 2, 2015 © HartrorD Business JouRNAL 21 


| ADES Bast 


OF NOTE 


( 





Katherine McNair Evan Kalish 


J. Tobias Freeman 


CPA SOCIETY NAMES “NEW AND YOUNG 
PROFESSIONALS TO WATCH” 


The Connecticut Society of CPAs has announced its 2014 “New 
and Young Professionals to Watch,” a select group of up-and- 
comers, aged 35 and younger, who have set themselves apart as 
emerging leaders in the accounting profession. 


The group includes J. Tobias Freeman, manager of CohnReznick, 
Hartford; Katherine McNair, audit supervisor of O’Connor Davies, 
Wethersfield; and Evan Kalish, tax senior of Saslow Lufkin & 
Buggy, Simsbury. 


As a manager at CohnReznick’s Hartford office, Freeman coaches 
younger staff and helps recruit new hires at open houses and career 
fairs. He is a member of the firm’s Affordable Housing Next 
Generation Leaders Program and co-leader of affordable housing 
training for staff and seniors. 


As leader of the government practice at O’Connor Davies’ 
Wethersfield office, McNair is responsible for not only reviewing oth- 
ers’ work, but setting up audit work templates, training, and schedul- 
ing. She works with all staff members in the office to help them 
understand what they’re doing and why they’re doing it, and answers 
numerous questions thoroughly and patiently. 


Since becoming a tax senior at Saslow Lufkin & Buggy in Simsbury, 
Kalish has helped train new staff and interns and is the go-to person 
for younger tax staff. He frequently represents the firm at area busi- 
ness and networking events through organizations like Hartford Young 
Professionals and Entrepreneurs (HYPE), MetroHartford Alliance, and 
Network After Work. 


PLANSPONSOR MAGAZINE NAMES USI CONSULTING 
GROUP TO TOP 10 LISTS 


Glastonbury’s USI Consulting Group has been named to two top 10 
Lists in PLANSPONSOR Magazine’s 2014 Year in Review. 


The firm was listed as a “Top 10 Defined Benefit Provider” in the 
category of “Total of Defined Benefit Plans,” and as a “Top 10 NQDC 
(Nonqualified Deferred Compensation) Provider” in the category of 
“Percent of Bundled NQ + DC Clients.” 


WIRELESS ZONE MAKES ENTREPRENEUR’S 
FRANCHISE 500 LIST 


Wireless Zone of Middletown, a Verizon Wireless retail franchise 
system, has been named to Entrepreneur Magazine’s 2015 
“Franchise 500” list. 


Ranked as No. 231 for worldwide franchises, this year’s ranking 
marks the sixth time the Wireless Zone system has made the 
prestigious list. 


The ranking was based on factors including financial strength 
and stability, growth rate, company age, startup costs, and more. 


Please Note: All electronic submissions for Accolades should be 
sent to accolades@HartfordBusiness.com. For more information 
about the Hartford Business Journal’s Accolades Page, please visit 
www.HartfordBusiness.com. 
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3M EMPLOYEES VISIT JUNIOR ACHIEVEMENT STUDENTS 





» & 2 \ = : il 
> 3M, which has offices in Wallingford and Meriden, recently gave a $5,000 donation to Junior Achievement of Southwest New England. JA and 
3M have a long-standing partnership that dates back to 2003 in Connecticut. Every year, 3M employees take a day away from the office to 
volunteer at E.C. Stevens Elementary School in Wallingford. The students learn about money, spending wisely and their community. In the 
photo: Keith Solomon, Nazih Noujaim, Thilo Koepfer, and Joe Struble, of 3M, present a donation to Jeremy Race, of Junior Achievement. 


COMCAST FOUNDATION SUPPORTS EASTER SEALS SCHOOL-TO-LIFE a 


COMCAST Jan 8,2015 


Easter Seals Capital Region Ensterre CT 
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> Easter Seals Capital Region & Eastern Connecticut has received a $60,000 Comcast Foundation grant to expand its School-to-Life 
program, which assists students in establishing meaningful community integration and employment upon graduation. 
The contribution will support STL’s efforts to develop and integrate the academic, functional, vocational, and community living skills of 30 
Hartford students with disabilities each year, for a total impact of 90 students over three years. Pictured, from left, are: Dr. Allen Gouse, 
president and CEO of Easter Seals Capital Region & Eastern Connecticut; Clare Kennedy, executive director of special education services for 
Hartford schools; Karen Perham-Lippman, manager of community investment ; and John Bairos, senior manager of government and 
community relations with participants in the School-to-Life program. 


LIBERTY BANK AND BOB’S DISCOUNT FURNITURE REACH OUT AND READ 


Sn 
~e P Liberty Bank President and CEO Chandler Howard and Bob's 

a Discount Furniture Outreach Director Cathy Poulin recently read 
to a group of children at Pediatric Care Center in Bristol in support 
of Reach Out and Read, an evidence-based nonprofit organization 
of medical providers who promote early literacy and school 
readiness in pediatric exam rooms. Through funding from the Liberty 
Bank Foundation and the work of the Bristol Early Childhood Alliance 
and the Bristol School Readiness Council, Pediatric Care Center is 
now delivering the Reach Out and Read model to their families. 
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KNOW YOUR OPTIONS. 


If you're an AT&T customer, your telecom provider is changing So we at Cox Business 
WIV OlU] (OMI <oMcont-],<oMualicme)o) ole) aaul alin mconlaligele llc MelU|acx-1\V/-oe-] ale a\Vit-MOlUMCOn tau imUIS 

as your new provider. We've served the Connecticut area for more than 15 years and 
Ta\iessitcre Mm aalliiColalcmlamuar=meolanlanle)alinvar-|(elaremuaroM(-\ VAM A oMUcMat-lealcvem-Malcico)a Melmiau im iiig 
our customers by providing them with the services and support they need. And we 
make it easy to get the same for your business: 


1 Call (866) 791-2044 or visit coxbusiness.com/switchnow 


2 Get a custom solution for your business 


Our local team is available 24/7, so you can trust us 
to give your business the service it deserves. 


SPEAK TO A COX REPRESENTATIVE 
CALL TODAY (866) 791-2044 COX 


*AT&T Press Release, Dec 2013. http://www.att.com/gen/press-room?pid=25160 &cdvn=news&newsarticleid=37344&mapcode=corporate. © 2014 Cox Communications, Inc. All rights reserved. 
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